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The consultation on Plan Teignbridge was the largest Teignbridge Council 
has ever undertaken.  
 

We welcomed and sought out views from all areas of the district and all 
communities. 
 

‘A lot of consultation has gone in to this already, but we’d still like to 
hear local views ab
missed then please tell us.’
 
‘It’s great that residents are engaging in the plan and showing an 
interest, and whatever their views we welcome them with open arms.
 

 
 
 
For further information on this report please contact:
The Customer Excellence Team at 
Email: consultation@teignbridge.gov.uk
Tel: 01626 215520 
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Database calculations were taken on 17
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Plan Teignbridge:
How the consultation was undertaken
Even before the consultation period began we were busy consulting
villages to create specific, local Neighbourhood Plans to feed 
proposals. 
 
In fact, the Strategy was prepared 
workshops and other forms of local consultation
evidence about their areas, including the need for ho
detailed conversations that informed the
understanding of local issues. 
 

Getting the Message Out: Summary
The consultation was widely a
promoted across Teignbridge 
a number of different methods:
 
In the media 

• Local newspapers – press release and ongoing 
debate 

• Teignbridge Connect Magazine 
household in Teignbridge 

• Council website 

• Council employee email signatures

• Dedicated Facebook page and Twitter feed

• Departmental newsletters –

• Accessible Summary leaflet explaining the issues.

• Local radio 
 
Face to Face 

• Parish and town council meetings

• Gypsy and Traveller Forum

• Community group meetings

• Staff and member drop in sessions

• Housing Group Forum including local registered providers

• Targeted drop-in sessions 

• Open surgeries with officers on the
 
Other 

• Audio ‘summary’ version on mp3 from website, or upon request

• Talking Teignbridge Residents’ Panel

• Spatial Planning consultees (

• Posters to libraries, info centres, Town & Parish Councils, schools, doctor surgeries 
and local business (498)  

• Surveys and documentation a
 
 

Plan Teignbridge: 
How the consultation was undertaken 
Even before the consultation period began we were busy consulting with local towns and 

local Neighbourhood Plans to feed into the Core Strategy 

as prepared with local communities and schools using
workshops and other forms of local consultation. Towns and villages were provided with 

their areas, including the need for housing development
that informed the Core Strategy policies, based on a detailed 

  

Getting the Message Out: Summary 
The consultation was widely advertised and 

 and further afield, by 
a number of different methods: 

press release and ongoing 

Teignbridge Connect Magazine – every 
 

email signatures 

Dedicated Facebook page and Twitter feed 

– e.g. Environmental Health, Business Brief

Accessible Summary leaflet explaining the issues. 

Parish and town council meetings 

Forum 

Community group meetings 

Staff and member drop in sessions 

Housing Group Forum including local registered providers 

 in key strategic areas x 12 

Open surgeries with officers on the mobile library in rural areas x7 

Audio ‘summary’ version on mp3 from website, or upon request 

Talking Teignbridge Residents’ Panel 

consultees (2,046 email, 1,749 letters) 

Posters to libraries, info centres, Town & Parish Councils, schools, doctor surgeries 

Surveys and documentation at all Council locations; Info centres, leisure centres etc

with local towns and 
into the Core Strategy 

and schools using planning 
Towns and villages were provided with 

using development, and planners had 
based on a detailed 

e.g. Environmental Health, Business Brief 

 

Posters to libraries, info centres, Town & Parish Councils, schools, doctor surgeries 

; Info centres, leisure centres etc 



Getting the Message Out: Working with the Local Media
Even before the consultation period began, the Communications Team was getting the 
message out to the local media via a number of targeted press releases. Both councillors 
and senior staff were keen to get the message out and were quoted and seen to 
encourage anyone who lived, 
 
Please note that the table below
also several letters to editors and
 

Press Release Title

New guide helps local people get to grips with district plans

Proposals for the future of Teignbridge to be determined

Draft plan takes step closer to public consultation

Have your say on the future of T

Mobile library helps take consultation further around T

Reassurance offered on local plan housing figures

Council urges people to keep views coming on local plan

Businesses have their say on local plans

Last call for comments on draft district plan

Votes of thanks as local plan consultation closes

 
 
Further to the pro active press releases the consultation was highlighted in an article in 
‘Teignbridge Connect’, a district wide publication, aimed at all local households.
 
 

Getting the Message Out: OnLine

Facebook + Twitter 
Social Media cuts across many boundaries and 
sites such as Facebook and Twitter offered the 
Council an opportunity to inform and interact more 
closely with customers throughout the consultation.
 
 

Audio version of the strategy
At an early stage of planning the consultation we 
agreed that an audio version of 
be needed to help people with a limited visual 
abilities and for people who have difficulty reading.. 
MP3 files from each chapter of the strategy were 
placed on the website’s home page so people could either listen to them on line, or 
download them. 
 
 

Getting the Message Out: Working with the Local Media
Even before the consultation period began, the Communications Team was getting the 

ocal media via a number of targeted press releases. Both councillors 
and senior staff were keen to get the message out and were quoted and seen to 

 or worked locally to comment on the proposals. 

that the table below only records the pro-active press releases; there were 
also several letters to editors and reactive statements to media enquiries.

Press Release Title 

New guide helps local people get to grips with district plans 

eignbridge to be determined 

Draft plan takes step closer to public consultation 

your say on the future of Teignbridge 

ke consultation further around Teignbridge 

Reassurance offered on local plan housing figures 

Council urges people to keep views coming on local plan 

Businesses have their say on local plans 

draft district plan 

Votes of thanks as local plan consultation closes 

press releases the consultation was highlighted in an article in 
‘Teignbridge Connect’, a district wide publication, aimed at all local households.

Getting the Message Out: OnLine 

Social Media cuts across many boundaries and 
ch as Facebook and Twitter offered the 

Council an opportunity to inform and interact more 
closely with customers throughout the consultation. 

Audio version of the strategy 
At an early stage of planning the consultation we 
agreed that an audio version of the strategy would 
be needed to help people with a limited visual 
abilities and for people who have difficulty reading.. 
MP3 files from each chapter of the strategy were 
placed on the website’s home page so people could either listen to them on line, or 

Getting the Message Out: Working with the Local Media 
Even before the consultation period began, the Communications Team was getting the 

ocal media via a number of targeted press releases. Both councillors 
and senior staff were keen to get the message out and were quoted and seen to 

ed locally to comment on the proposals.  

active press releases; there were 
enquiries. 

Release Date 

03 October 2011 

17 October 2011 

29 November 2011 

03 January 2012 

18 January 2012 

19 January 2012 

02 February 2012 

28 February 2012 

28 February 2012 

06 march 2012 

press releases the consultation was highlighted in an article in 
‘Teignbridge Connect’, a district wide publication, aimed at all local households. 

placed on the website’s home page so people could either listen to them on line, or 



Staff emails 
During the consultation every outbound email generated by staff contained an embedded 
‘signature’ that asked people to get involved.
 
 
 
 
 
 
 
 
 
 
 
 
It’s estimated that Council staff, on average, send approximately 
so it follows that during the consultation period of eight weeks/ three calendar months staff 
sent a total of 130,890 emails to customers, partners and stakeholders., each and 
individual invitation to participate in the consultation.
 
 

Getting the Message 

District wide Drop-In sessions
Total number of drop-ins: 10 + 2 high street awareness events
Total number of visitors: 2,318

 

The urban areas: main towns
In total, 2,318 people came to the Drop In sessions 
and high street awareness events that were 
arranged at times to enable, both working and non
working people to attend. All venues were 
accessible for people with disabilities.
 
1,485 people came to the Drop In sessions of which 
1,372 people provided contact details
postcode.  
 
At each event there was a minimum of six planning 
officers to explain the Core Strategy, as well as three Teignbridge staff to record 
attendance, offer assistance with responding to 
paper forms where necessary.
 
Tues 24th January (2pm-8pm)
The Strand Church (URC), The
Strand, Dawlish, 

Weds 25th January (2pm-7pm)
Chudleigh Town Hall, Woodway
Room, Market Way, Chudleigh
 

Fri 27th January (2pm-8pm)

During the consultation every outbound email generated by staff contained an embedded 
‘signature’ that asked people to get involved. 

It’s estimated that Council staff, on average, send approximately 43,630
so it follows that during the consultation period of eight weeks/ three calendar months staff 
sent a total of 130,890 emails to customers, partners and stakeholders., each and 
individual invitation to participate in the consultation. 

Out: Face to Face 

In sessions 
10 + 2 high street awareness events 

Total number of visitors: 2,318 

The urban areas: main towns 
In total, 2,318 people came to the Drop In sessions 

street awareness events that were 
arranged at times to enable, both working and non-
working people to attend. All venues were 
accessible for people with disabilities. 

1,485 people came to the Drop In sessions of which 
1,372 people provided contact details and a 

At each event there was a minimum of six planning 
officers to explain the Core Strategy, as well as three Teignbridge staff to record 

assistance with responding to the online questionnaire 
ere necessary. 

8pm) 
The Strand Church (URC), The 

Weds 1st February (2pm
Bovey Tracey Methodist Church
Hall, Le Molay Littry Way, Bovey
Tracey, TQ13 9AD 

7pm) 
Chudleigh Town Hall, Woodway 
Room, Market Way, Chudleigh 

Sat 4th February (10am
Newton Abbot Town Centre,
Courtenay St, Newton Abbot

8pm) Mon 6th February (3pm

During the consultation every outbound email generated by staff contained an embedded 

630 emails a month, 
so it follows that during the consultation period of eight weeks/ three calendar months staff 
sent a total of 130,890 emails to customers, partners and stakeholders., each and 

officers to explain the Core Strategy, as well as three Teignbridge staff to record 
the online questionnaire and to give out 

Weds 1st February (2pm-7pm) 
Bovey Tracey Methodist Church 
Hall, Le Molay Littry Way, Bovey 

Sat 4th February (10am-3pm) 
Newton Abbot Town Centre, 
Courtenay St, Newton Abbot 

Mon 6th February (3pm-8pm) 



Devon Football Association, The
Cornerpost, Coach Road, Newton
Abbot,  
Sat 28th January (10am-4pm)
Teignmouth Heritage Centre 
(Museum), 29 French St, 
Teignmouth,  
Mon 30th January (2pm-7pm)
Kingskerswell Community Centre,
Dobbin Arch, Kingskerswell, 
 
Tues 31st January (2pm-8pm)
Alphington Village Hall, Ide Lane,
Alphington, Exeter, 
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Number of visitors to our Drop In sessions

Devon Football Association, The 
Cornerpost, Coach Road, Newton 

St Joseph’s Primary School,
Coombeshead Road, Newton
Abbot,  

4pm) 
 

Weds 8th February (10am
Newton Abbot Town Centre,
Courtenay St, Newton Abbot

7pm) 
l Community Centre, 

 

Thurs 9th February (3pm
Bradley Barton Primary School,
Ogwell Mill Road, Bradley Barton,
Newton Abbot, TQ12 1PR

8pm) 
Alphington Village Hall, Ide Lane, 

Sat 11th February (10am
Mary Hall Suite, Community Hall,
Rydon Rd, Kingsteignton,
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School, 
Coombeshead Road, Newton 

Weds 8th February (10am-3pm) 
Newton Abbot Town Centre, 
Courtenay St, Newton Abbot 

Thurs 9th February (3pm-8pm) 
Bradley Barton Primary School, 
Ogwell Mill Road, Bradley Barton, 
Newton Abbot, TQ12 1PR 

11th February (10am-4pm) 
Mary Hall Suite, Community Hall, 
Rydon Rd, Kingsteignton, 

 

58

148



Many of the people (59%) who attended our events provided their postcodes so we were 
able to map where the people coming to find out more had travelled from.  
 

 
  



 
 

The rural areas: the Mobile Library Service
Further to the drop-in events in the larger towns, planners took to the road to get the 
message out to the more rural areas of Teignbridge. In partnership with Devon County 
Council’s Library Service they joined the Mobile Library Service for seven days, making 
themselves available for questions and comment.
 
‘Our mobile libraries are about more than just 
borrowing books, they offer residents the 
opportunity to make contact with people and get 
involved with their local community, particularly in 
rural areas where they might otherwise be in 
danger of being isolated.  
 
Using the mobile libraries to help Teignbridge 
District Council reach as many residents as 
possible during their consultation is an excellent 
example of how partner organisations can work 
together to get the best for our communities.’
 

Devon County Councillor Roger Croad, Cabinet Member with responsibility for the mobile library 

 

16 February 2012 Longdown to Trusham

17 February 2012 Kenton to Dawlish Warren

20 February 2012 Alphington to Exminster

22 February 2012 Kenn to Newton Abbot

24 February 2012 Haytor to Teign Village

0.9% 0.8%

11.4%12.2%

5.1%

16 to 24 25 to 29 30 to 44

Drop In Sessions: Age of visitors compared to the 

district generally

The rural areas: the Mobile Library Service 
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message out to the more rural areas of Teignbridge. In partnership with Devon County 
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rural areas where they might otherwise be in 

Using the mobile libraries to help Teignbridge 
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Kenton to Dawlish Warren 10.45am to 12.45pm

Alphington to Exminster 

Kenn to Newton Abbot 10.00am to 4.30pm
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in events in the larger towns, planners took to the road to get the 
message out to the more rural areas of Teignbridge. In partnership with Devon County 

ice they joined the Mobile Library Service for seven days, making 

ouncillor Roger Croad, Cabinet Member with responsibility for the mobile library 
service 
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27 February 2012 Abbotshill to Ipplepen 9.30am to 4.50pm 

29 February 2012 Bishopsteignton to Luton 10.00am to 5.10pm 

 
 
 

Getting the message out: Face to Face 
Town and parish council meetings 
 

Here is the list of parish and town council meetings attended during the consultation. 

Parish Date Time 

Newton Abbot Civic Society 03 December 2011 7.00pm 

Abbotskerswell 07 December 2011 7.30pm 

Dunchideock 09 January 2012 7.30pm 

Newton Abbot Chamber of Trade 09 January 2012 7.00pm 

Kenn 10 January 2012 7.00pm 

Buckfastleigh 11 January 2012 7.30pm 

Shillingford 16 January 2012 7.30pm 

Kenton 17 January 2012 7.30pm 

LLC Meeting 17 January 2012 7.00pm 

Abbotskerswell 18 January 2012 7.30pm 

Teign Valley LLC 18 January 2012 1.30pm 

Newton Abbot Learning 19 January 2012 7.00pm 

Newton Abbot Civic Society 21 January 2012 11.00am 

Bishopsteignton 23 January 2012 7.30pm 

Kingsteignton Community Parish Implementation 
group [KCPIG] 

24 January 2012 7.00pm 

Teignbridge Association of Local Councils [TALC] 26 January 2012 7.00pm 

Kingskerswell 30 January 2012 7.15pm 

Kingsteignton 01 February 2012 7.30pm 

Chudleigh 06 February 2012 7.00pm 

Teigngrace 07 February 2012 7.30pm 

Teignmouth 09 February 2012 5.00pm 

Bovey Tracey 13 February 2012 7.00pm 

Newton Abbot Town Council 15 February 2012 7.00pm 

Exminster 15 February 2012 6.45pm 

Coffinswell  16 February 2012 7.30pm 

Ogwell 20 February 2012 7.15pm 

Hand in Hand, Teignmouth 22 February 2012 7.00pm 

Haccombe 23 February 2012 7.30pm 

Senior Council for Devon 24 February 2012 2.00pm 

Post consultation 
  

West Exeter Cluster 18 April 2012 7.00pm 

WI Highweek 09 July 2012 7.30pm 

 

Getting the Message Out: Face to Face 



Hard to Reach Groups 
 

Teignbridge Gypsy & Traveller Forum 
Meeting held at 12 noon, on Wednesday 8 February, 2012 
Dining Room, Old Forde House, Newton Abbot 
 
Forum members were encouraged to respond with their individual point of view to the Plan 
on line, or by letter. The Forum felt that it is important that the Council is prepared to stand 
up and explain why development is needed, and not back down at the last minute.  
 
Formal response to Plan Teignbridge agreed by the Forum is as follows: “We support the 
Core Strategy, so that ALL members of the community, including G&Ts, get homes 
suitable to their needs and lifestyles.” 
 
More information from www.teignbridge.gov.uk/GTforum 
 

Young People 
Prior to and during the consultation period the Spatial Planning Team sent an offer to all 
the primary schools in the Newton Abbot & Teignmouth learning communities to learn 
more about the Planincluding: 
Shaldon Primary 
Our Lady & St Patrick (Teignmouth) 
Inverteign - Teignmouth 
Bradley Barton - NAbbot 
St Joesephs primary Nabbot 
Canada Hill - Ogwell 
Ipplepen 
Gate House primary in Dawlish 
Bovey Tracey 
Chudleigh 
Teignmouth Community School  
 
And they held Our Place conferences in Newton Abbot with Combeshead College and 
Teign School secondary schools 
 
  



Plan Teignbridge 
How people let us know what they thought
 
Comments were received via a variety of methods

• on-line questionnaires 

• e-mails 

• letters 

• standard letters 

• petitions 
 
 
A report containing the full verbatim comments 
published on the Teignbridge District Council web site.
 

By Method  
Online survey 

Email 

Letters and hand written responses

Circular letters 

Petitions (not included in the database or calculations)

 

 

Number of comments made by individuals

Number of comments made by organisations

Number of comments made by councillors 

Total Number of Comments 

 

No of people making comments

No of councillors 

No of organisations making comments 

 

Number of individual respondents with equalities info

Average percentage of individual respondents with 
equalities info 

 
 
Other responses 
The table below summarises the number of standard form letters and petition signatures 
received from resident interest groups.
 

Circular letters 

CROWD (Concerned Residents Opposing Widespread Development)

TRACE (Teignmouth Residents Action Committee for the Environment)

Bradley Bends 

Dare (Dawlish Against Ruining Everything)

                                            
1
 Minus 7 respondents who subsequently withdrew their participation

Plan Teignbridge  
How people let us know what they thought 

e received via a variety of methods including:  

 

A report containing the full verbatim comments has been 
published on the Teignbridge District Council web site.  

written responses 

9 (4,512 signatures)

Petitions (not included in the database or calculations) 5 (1,286 signatures)

Number of comments made by individuals1  

Number of comments made by organisations 

Number of comments made by councillors  

No of people making comments1 

No of organisations making comments  

Number of individual respondents with equalities information 

ercentage of individual respondents with 

The table below summarises the number of standard form letters and petition signatures 
received from resident interest groups. 

Residents Opposing Widespread Development) 

TRACE (Teignmouth Residents Action Committee for the Environment)

Dare (Dawlish Against Ruining Everything) 

Minus 7 respondents who subsequently withdrew their participation 

 
608 

313 

442 

9 (4,512 signatures) 

5 (1,286 signatures) 

 

 

14,459 

1,831 

447 

16,737 

 

5,427 

15 

173 

 

845 

15.6% 

The table below summarises the number of standard form letters and petition signatures 

 

 2,846 

TRACE (Teignmouth Residents Action Committee for the Environment) 1,063 

406 

79 



‘Widespread Development’ 63 

Dean Park 60 

Milber/Haccombe 31 

Bishopteignton 24 

Osborne Street 12 

Total 4,584 

  

Petitions  

Individual petition regarding ‘Teign Estuary Protection Society’ 767 

Dawlish SOUL (Save Our Undeveloped Land)  243 

Individual petition regarding NA1 142 

Individual petition regarding NA10 120 

Individual petition regarding NA5 14 

Total 1,286 

Over all Total 5,870 

 
 
It should be noted that we received duplicate responses from many individuals who not 
only completed the online survey, but also sent an email, circular letter and/or signed a 
petition. All responses were checked and recorded against the individual to ensure all 
views were captured. 
 
 
The name and contact details of all respondents have been logged into the consultation 
database. These contacts will be kept informed of Plan Teignbridge progress. 
 
 

  



Plan Teignbridge  
Who Took Part in the Consultation? 

An average of 15.6% (845) people who responded on these policies provided 
demographic information. The percentage of respondents providing this 
information varied widely from policy to policy. The variation of those 
(excluding the under 16 year olds) is shown below. 
 
 

 
 
 
 
 
 
 
 
 
 
 

Key Statistics: Age 
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In general younger people, those under 44, were underrepresented in the consultation in 
comparison with the general population of Teignbridge as calculated in the 2011 Census.
 

Age profile 

Age 15-24 

Age 25-29 

Age 30-44 

Age 45-59 

Age 60-64 

Age 65-74 

Age 75+ 

 

 
 

 

 

Key Statistics: Gender
The balance of responses by men and women was acceptable in comparison with the 
general population of the district.
 

Gender 

Male 

Female 

 

 
 

Key Statistics: Limiting Health Condition

Age 15-24

Age 25-29

Age 30

Age 75+

-100.0 -80.0 -60.0

���� Underrepresented   

% of target population responding on 

younger people, those under 44, were underrepresented in the consultation in 
comparison with the general population of Teignbridge as calculated in the 2011 Census.

Teignbridge Survey % of target 
population 

responding on 
these issues *

12.2% 1.4% 

5.1% 1.3% 

19.9% 15.2% 

25.7% 28.1% 

9.5% 18.1% 

14.1% 26.1% 

13.6% 9.7% 

  * 100% is ideal 

Key Statistics: Gender 
of responses by men and women was acceptable in comparison with the 

general population of the district. 

Teignbridge Survey   

48.3% 50.4% 

51.7% 49.6% 

  

Key Statistics: Limiting Health Condition 

Age 30-44

Age 45-59

Age 75+

-40.0 -20.0 0.0 20.0 40.0 60.0

Underrepresented   ���� Overrepresented 

% of target population responding on 

AGE: ALL Policies

younger people, those under 44, were underrepresented in the consultation in 
comparison with the general population of Teignbridge as calculated in the 2011 Census. 

% of target 
population 

responding on 
these issues * 

11.9% 

26.0% 

76.5% 

109.5% 

190.7% 

185.0% 

71.0% 

* 100% is ideal  

 

of responses by men and women was acceptable in comparison with the 

 

Age 60-64

Age 65-74

80.0 100.0

Overrepresented ����

% of target population responding on 



In general the percentage of respondents with a life-limiting health condition was 
underrepresented compared with the general population of the district. In some policy 
groupings the percentage of people with a limiting condition was very low. 
 

Limiting Condition/Illness? Devon Survey   

Yes 20.0% 5.9%  

No 80.0% 94.1%  

    

 
 

 
 
 
 
 
 
 
 
 

Key Statistics: Location 
All respondents who provided a postcode were mapped to determine whether there was a 
good representation of responses from across all areas of the district. 
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We also mapped the respondents to compare them with areas of the district with a parish 
population of higher than 3,000 (shown in yellow on the map below). We did this to ensure 
that the urban/rural split compared well, with the known population of the district. 
 



 
Location Teignbridge  Survey   

Rural (under 3,000) 27% 26%  

Urban (over 3,000) 73% 74%  



    

 
The chart below show the percentage of the parish population who are recorded as 
commenting on Plan Teignbridge. 
 

 
 

Key Statistics: Income 
The on-line survey asked people for details of their income. We monitor this to ensure that 
the population of the district is well represented, whatever their means.  
In general, lower income households were underrepresented in the responding population.  
(When we added in the results from those completing the paper questionnaire the results 
were magnified with lower income households being further underrepresented.  
 

Income Teignbridge  On-Line 
Survey 

  

Household Income Under 
£16,603 

22% 11% 
 

Household Income Over £32,392 40% 46%  

    

 

Key Statistics: Other Protected Characteristics 
We also monitored demographic information on all of the other protected characteristics as 
defined by the Government. The proportion of the population responding to the 
consultation for each was broadly in line with the district population. Further details are 
available on request. 
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Plan Teignbridge  
Summarised Responses 

In the following sections of this report there is detailed information on who 

commented on the various elements of Plan Teignbridge. 

We have looked at the Plan by broad policy area and by place. The following charts give 
an overall summary of the areas that were of most interest to those commenting on Plan 
Teignbridge. 
Detailed data and the background figures for all of this report are available on request. 
 

Plan Teignbridge: Policies 
In the Plan there were 4 main areas of Policy that were discussed. These are General 
Strategic Policies, Prosperous Economy, Wellbeing (divided into Housing and 
Infrastructure policies) and Quality Environment. 
For the purposes of this report we have excluded the strategic policies relating to named 
places and have included consideration of those with the named towns. 
 
The volume of responses about each of these areas is shown below. 
 

 
 

Respondents were given the chance to indicate whether they supported, did not support or 

had no opinion on each of the over 100 policies in the Plan Teignbridge document. The 

detailed breakdown of this is shown in the following sections. However the chart that 

follows shows roughly the degree of support for each of the overarching policy areas.  

In general the policy areas were well supported. The most contentious area was the 

section of the Wellbeing policies that related to housing. It is important to stress that the 

popularity or otherwise of a policy is not a material factor in looking at the final draft Local 

40%

18%

20%

22%

Policies: Volume of Responses

General Strategic

Prosperous Economy

Wellbeing

Quality Environment



Plan. These are recommendations that will be made on planning grounds and will be 

considered by the elected councillors of Teignbridge. 

 

 
 
Plan Teignbridge: Places 
We also looked at the volume of responses about each of these places identified 
specifically in the Plan. We also included in this section those who commented on policies 
relating to villages and the countryside. 
It is worth reiterating the chart below that shows the percentage of the population 
responding in relation to the places named in Plan Teignbridge. 
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We also looked at the degree of support expressed by respondents on the proposals in 
Plan Teignbridge by place. 
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As previously stated, the popularity or otherwise of a policy is not a material factor in 
looking at the final draft Local Plan. These are recommendations that will be made on 
planning grounds and will be considered by the elected councillors of Teignbridge. 
 

 


