
 A Positive Image                          
As shops change hands or need 
refitting, there can be significant 
pressure to update and modify 
shop fronts. Without sensitive 
design, successive changes may 
fail to project a positive image for 
the retail unit or the street and can 
undermine a place’s appearance 
and attraction.  Common problems 
include: alterations of a hasty or 
temporary nature, clashing or 
dominantly  coloured or over sized 
components, badly maintained 
units, or design that pays little 
regard to the building, street and 
area within which it is located.

	 Cultural	or	Historic	significance	
A shop front may provide a reference 
to an areas traditions, or form 
part of a historic feature that is 
nationally or locally significant.  A 
sensitive  approach to design is likely 
to be required in instances where they:

 Form part of a Listed Building.
 Lie within an Conservation Area.
 Contain, or are important features 

in their own right.
 Are representative of a local or 

wider style. 

Why are shop fronts important? 
Shop fronts are an important component of a town’s character and identity.  Together 
they make a valuable contribution towards a town’s distinctive image.  Attractive and well 
designed shop fronts can help to promote a town positively, encouraging people to visit, 
live, and work in an area, and can contribute to a place’s attraction, commercial success 
and prosperity.

ý	Shop fronts with inconsiderate design or 
unsympathetic advertising can reduce the appearance 
and attraction of a place. 

þ	Individual shop fronts each play their part in 
promoting a positive and attractive image for an area. 

This note is the first in a series aimed at improving the design standards of shop fronts and assisting 
applicants when preparing proposals for changes to them. It cannot cover all situations. 
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Planning Policy 
Planning policy at national, regional and local level promotes the use of good design to deliver 
places that are attractive, successful and sustainable. 

 “Designs that fail to take the opportunities available for improving the character and 
quality of an area should not be accepted” (PPS1 key principle (iv), para 13)

The Council believes that the appearance of shop fronts is an important aspect of town and village life 
and have adopted specific policies relating them.  Applicants are advised to refer to Teignbridge Local 
Plan Policy C44 when preparing their proposals. 

Traditional Shop Front Styles 
It is important to try to understand what features of a shop front make a positive contribution to the 
character of the unit or the area. The period when the original building or street was constructed can help 
to provide useful clues for future proposals. 

  Georgian Shop Front Styles: Generally between early 1700 - mid 1800
 A typical form may have a simple frame to the windows comprising of vertical columns or pilasters 

supporting a horizontal component known as the entablature.  The design is likely to be based on 
Greek or Roman proportions, made from timber and may have projecting bow windows with small 
leaded panes in Crown glass (blown glass). Timber shutters are often found.

  Victorian Shop Front Styles: Generally between mid 1800 - early 1900
 A typical form may follow the essence of the Georgian style but with increased ornament and 

functionality with additional components such as roller blinds. Larger planes of glass are likely. 
Materials other than timber start to be used more extensively.

  20th Century Shop Fronts: Early 1900 - 2000
 Many good shop fronts present today are based on simplified designs from earlier periods. Some 

shop fronts make a valuable contribution to an area’s character because they are representative of 
local building practices. Cultural influences such the Art Nouveau movement may also be significant. 

Good shop front design, traditional 
or modern, often contains, or has 
some reference to these basic 
components.
 
Visually the composition of the 
parts helps a building to appear to 
be supported by a logical structure 
of elements below. It also helps to 
emphasise the vertical proportions 
of a building  - an important factor 
when a collection of fronts make 
up the street scene

Typical Shop Front Components



ý The vertical proportions 
have been lost in this example. 
The building appears poorly 
supported and without a base.

ý A lack of vertical framing 
means that the upper floors 
appear poorly supported. No 
stall riser makes the building 
appear to have no base.

þ The shop front comprises 
a logical arrangement of verti-
cal and horizontal elements 
that complement the scale 
and aspect of the building.

ý Facias should not be over 
large obscuring important detail 
in the building or be located or 
extend above the first floor.

ý Facias should not span 
more than one property or 
obscure or require the removal 
of original detail such as facias, 
pilasters or consoles.

þ Shop fronts should  be 
good neighbours, comple-
menting each other and the 
buildings that contain them.

Design Principles 
  Context:

A shop front is normally part of a building within a street in a shopping area. Proposals involving 
alterations should consider the impact that they will have on the individual building and the surrounding 
area and should aim to enhance the quality where it is poor.

  Materials:
The materials used should complement the style and period of the building and the area. Generally, 
traditional shop fronts require the use of natural materials; styled, coloured, and finished in 
traditional ways. Timber sections for mullions and transoms are rarely square, colours are often 
recessive.  The options for modern designs may be greater but the finish and colour of materials 
should be complementary, rather than contrasting with the surroundings. Illuminated facias and 
signs are often inappropriate. 

  Retain, Repair, Reinstate:
Unaltered traditional style shop fronts that are typical and good examples of their time should be 
retained as should traditional features such as stall risers and cornices as they provide a valuable 
source of reference and identity in an area. Sensitive repairs are often preferable, but where 
necessary, features should be replaced as close to the original as possible. Where missing, features 
should be reinstated in a manner that is in sympathy with its surroundings.

  Glazing:
Many modern or poorly designed shop fronts use areas of glazing in a large single panes that 
extend to the ground. Stall risers can make a significant contribution to the proportions of a shop 
front and the character of an area and should be retained where they are an important feature.



Useful References
Contacts
Conservation	Officer
Teignbridge District Council 
01626 215747 
designandheritage@teignbridge.gov.uk
www.teignbridge.gov.uk

Expert advisors with particular 
experience with shop fronts
e.g. Chartered Architects.

 Establish if the shop forms part of a Listed 
Building, is located within a Conservation Area or if 
changes involve outdoor advertising or signage.
 If so, special rules relating to what changes can 
occur may apply. You may need to check with the 
Council to confirm this.
 Establish what the character of the street is and 

how the property relates to it. 
 Identify the role that the building plays and in 
this context, if a traditional or modern approach is 
appropriate.
 Establish how the shop front will relate to the 

property within which it is set. 
 Identify what features are valuable or make a 
positive contribution to the character of the shop 
front and the area. Analyse if there are any features 
missing by looking at other shops fronts in the 
street and the way they are constructed.  

 Establish what materials, colours and forms are 
most appropriate for the various components of the 
shop front.
 Identify how these relate to the surrounding 
context of the shop and its period and style.
  Establish if the existing shop front makes a 
positive or negative contribution to the shop front 
and the surrounding area.
 Identify how the proposed changes will be 
an overall enhancement or preserve the special 
character of the shop and the area.
 Establish what measures are practical and 

reasonable to incorporate into any proposed 
changes that will maintain or improve access to the 
goods and services offered by the shop.
 Identify how any proposed changes have been 
designed in the context of maintaining the character 
and identity of the shop front or area.

Check List
Applicants and agents are encouraged to discuss proposals with Planning Officers prior to a formal 
submission. The Council encourages the use of experienced professional advise in the preparation 
of proposals for alterations to shop frontages, especially where they form part of a listed building or lie 

within a Conservation Area.

Access:
Proprietors of shops should consider the requirements of all groups of people who may wish to 
access their goods or services. The Disability Discrimination Act (2005) requires that ‘reasonable 
adjustments’ are made so that disabled people can use them.  Access considerations may influence 
the proportions, colour, dimensions, and character of the proposals so are likely to form a key 
component of many alterations.

Points to consider when considering changes to a shop front:

If you need this document in another language, print size or colour, braille, BSL, as an e-mail 
attachment, MP3 file or disc - phone 01626 215818 or e-mail info@teignbridge.gov.uk
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Technical Manuals
English Historic Towns Forum  
(1991) Shop fronts and 
Advertisements in Historic Towns
(1993) Details and Good Practice 
in Shop front Design
www.ehtf.org.uk
Outdoor Advertisements & 
Signs: a Guide for Advertisers
www.communities.gov.uk

Policy Documents
National Planning Policy 
Framework
www.communities.gov.uk
Devon Structure Plan
www.devon.gov.uk
Teignbridge Local Plan &
Teignbridge Local Plan First 
Review Initial Deposit. 
www.teignbridge.gov.uk
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