
After the success of the 2017 

and 2018 Coach Tour Surveys, 

a third and final survey was 

commissioned.  

Unlike the 2018 survey, the 

2019 survey reduced the 

sample size back to the 2017 

target of 250. This was done 

to prevent the oversampling of 

drivers arriving on a regular 

basis. 

The survey was handed to 

coach tour passengers at the 

end of their visit once they had 

boarded the coach for 

departure. They were given a 

brief explanation of why the 

survey was taking place. Some 

of the surveys were filled out 

individually, whilst others were 

filled out by couples. Once 

completed the surveys were 

then collected prior to the 

coach’s departure. 

Participants were given a 

complimentary pen as an 

incentive and to encourage the 

completion of the survey.  

The coaches approached were 

those that arrived and 

departed either from the 

western service yard at the 

Newton Abbot Markets or the 

Highweek Way bus and coach 

station beside Asda. As a 

number of coaches tended to 

arrive and depart at the same 

time, only a limited number of 

the total number of buses 

could be surveyed on any 

given day.  

A coach drivers survey was 

also produced, to better gauge 

the opinions of those working 

directly in the industry. A 

number of coach drivers were 

approached more than once, 

so they only completed an 

initial survey and answered 

Questions 1-4 on any surveys 

thereafter.  

The survey ran for four 

Wednesdays from 24th April to 

the 15th May 2019. Two of 

those days had constant and/

or heavy rain, whereas the 

previous surveys had much 

hotter and dryer weather. 

The results presented in this 

report will focus on a variety of 

factors that will help us to 

understand the economic 

value coach tours and coach 

tourists bring to the town. A 

copy of the surveys used can 

be found on the next two 

pages. 

As well as the survey results, 

there will also be statistics on 

the number of coaches coming 

to the town each month and 

year.   

Introduction 

Main conclusions 

 The average spend per person/couple has decreased from £23.86 in 

2018 to £18.44 in 2019 

 In 2018 we estimate that a total of £123,833 was spent by coach 

tour visitors in Newton Abbot, down from £130,714 in 2017 

 Despite the recent improvements, coach drivers still seek a reliable 

long term solution to the coach parking situation in the town 

 The greatest demand from coach tour visitors is improved access to 

toilet facilities at the markets and to increase the number of stalls 

 The number of visitors visiting the Markets has increased from 81% 

in 2018 to 87.1% in 2019 

 Those who purchased something at the Markets has increased to 

58% in 2019 from 51% in 2018 
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Dates of survey: 

 

 24 April 2019 

 1 May 2019 

 8 May 2019 

 15 May 2019 



The questions asked: visitors survey 
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The questions asked: drivers survey 
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Graphs in this report from the drivers survey will feature a blue outline. 



The survey took place over four consecutive weeks between the end of April to mid May 2019. A total of 11 coaches were surveyed 

with 248 participating individuals and couples.  

The number of participants taking part on any one day only partly reflects the total number of coaches and passengers that actually 

visited. As many coaches left at the same time, many of the coaches that visited Newton Abbot were unable to take part in the survey.  

This survey period in 2019 was subject to much worse weather conditions than the previous two years.. This is compared to 2018 

where all nine survey days experienced dry and often sunny weather, with only one of the seven survey days in 2017 experiencing rain. 

The dates 

The weather 
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 24 April 2019 1 May 2019 8 May 2019 15 May 2019 

Weather Heavy rain Dry and over-

cast 

Rain Dry and sunny 

Coaches    

Surveyed 

2 4 3 2 



The respondents place of residence is very similar to results from 2017 and 2018, with South Wales and the West Midlands receiving 

the highest numbers. The number of visitors from Lancashire increased in 2019, relative to other locations.  

Place of residence and holiday 
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The majority of respondents visiting the town had come from hotels in Torbay (Torquay and Paignton). One coach arrived from 

Exmouth, the first since the survey began, with one participant  living locally but travelling via chartered coach and one claiming they 

were visiting from Penzance.  



The vast majority of respondents were in the 65+ category, with only 1.2% of the 247 respondents of this question being under the age 

of 45. This pattern is almost identical to the results of the 2017 and 2018 survey. 

The percentage of respondents visiting Newton Abbot for the first time has increased this year to 66%, compared to 39% in 2018 and 

43% in 2017. This trend should not be interpreted as a health check on the town’s popularity, as both new and repeat visitors should 

be welcomed. Analysing the respondents’ opinion of the town (Question 5) along with incentive figures is a more effective way of 

measuring the town’s popularity.   

The visitor ages 
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Previous visitors 

In the drivers survey, of the 10 respondents to this question, 8 stated that they had visited Newton Abbot before.  



Coach drivers were asked in the drivers survey to note their previous and next destination. What became clear from the responses was 

that Newton Abbot was the first stop on the tour but rarely the last. Encouragingly, all the next destinations mentioned are in 

Teignbridge, demonstrating that the economic impact of coach tour visitors reaches beyond Newton Abbot and across the wider 

district.  

The choice to visit Newton Abbot is usually decided in advance by the coach companies, although some drivers are given the freedom 

to decide themselves. The market is clearly the main appeal, both for the drivers and their passengers.   

Previous and next destination 
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Purpose of visit 



Most coaches visit the town at a similar time and for a similar length of time. A number of coaches stayed for significantly longer, up to 

3 hours in some cases, but they were not included in the survey.  

The timeframe 
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Drivers were asked in the coach drivers survey (Questions 2 and 3) to state what time they had arrived and what time they planned to 

leave. As was experienced in the previous two years, most coaches arrived in Newton Abbot for the early lunch period, with many 

passengers listing food retailers (in Question 2) as places they had visited during their short stay in the town.  

The data shows that all the coaches arrived between 10:00-11:00  with departures varying more widely, between 12:00-14:00.  



As a result of the 2017 survey, coaches were given designated parking in a piece of land beside the service yard that was previously 

used to store carts for the markets. This area could hold up to 4 coaches. With demolition works taking place for the kiosks in Market 

Square during the 2019 survey, this space was used for storing machinery. Coaches were instead allowed to park around the turning 

circle as long as they were not causing an obstruction. This area could hold a maximum of around 6 coaches. 

As the designated space was out of action, parking was still considered an issue for the majority of coach drivers. This was the case for 

both coaches parked in the service yard and at Highweek Way.  

Parking 
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Those who answered yes were given an opportunity to explain why. The answers below reveal that drivers struggle to park when the 

service yard is busy. This is especially the case when coaches arrive and leave at the same time.  

Built a coach park for market but building supplies on it 

During busy times, not a dedicated coach parking facility 

If busy service yard no good 

Market day 

Need more room 

Not enough 

Nowhere to park near town 



Places Visited 
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Places visited 

For Question 2 participants were given a multiple choice question asking whether they had visited three specific sites in the town; the 

Indoor Market & Food Hall, the Outdoor Market Stalls and Austins Department Store. The M&S Outlet was an option in the previous 

two surveys, although this store closed in July 2018. There was also an additional option named ’Other’ that could be ticked, along with 

space below to write any noteworthy places they had visited. The results of the ’Other’ responses are: 

Venue Number of Visitors Street Name 

Asda 3 Highweek Street 

Bonmarché 13 Market Walk 

Charity shops 13  

Coffee No 1 4 Courtenay Street 

Costa 7 Courtenay Street 

Edinburgh Woollen Mill 5 Courtenay Street 

Greggs 4 Market Walk 

New Look 5 Market Walk 

Peacocks 4 Courtenay Street 

Poundland 3 Queen Street 

Pub 4  

Roman 6 Courtenay Street 

Shoe Zone 8 Market Walk 

Shauls 3 Market Walk 

W H Smith 3 Courtenay Street 

Wetherspoons 4 Queen Street 

Wilko 10 Market Walk 

Other 25  

Multiple answers were provided, the table above shows places that were mentioned at least three times by the 248 participants.  



For the three main options, if a box was left unticked we assumed that they had not visited that site. However it is of course possible 

for a participant to have visited one of the sites but not realised that they were one of the options on the list. For example a participant 

may had visited Austins, one of the mentioned stores, without realising it, and so left the box unticked on the survey.  

The markets remain the primary destination for the majority of coach tour visitors. 88% of visitors recall visiting the Indoor Market and 

Food Hall, up from 78% in 2018 and 80% in 2017. The number of visitors to the Outdoor Market increased to 87% from 84% in 2018 

and 81% in 2017.  

By adding indoor and outdoor market figures, the number of respondents who recall visiting Newton Abbot Markets has increased to 

87.5%, up from 81% in both 2017 and 2018. This figure does not necessarily mean that the total number of coach tour visitors to the 

markets has increased, but that it is increasing in popularity for those who do visit.   

The number of respondents who recall visiting Austins has decreased to 21%, down from 33% in 2018 and 28% in 2017.  

As the graph below shows, the majority of respondents, 58%, had purchased something from the markets during their visit. This figure 

is up from 51% in 2018 and 57% in 2017.  

Places visited: the main results 
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Spending figures allow us to examine the economic impact coach tour visitors have on the town. Whereas this graph in the 2017 and 

2018 surveys were almost identical, the 2019 graph below shows an increase in those who spent between £1-£9 and a decrease in 

those who spent between £50-£99. Once again, the largest group are those who spent between £10-£24.  

Spending 
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Spending Brackets 2017 2018 % Change (2018-2019) 2019 

£0 5% 4% 0% 4% 

£1 - £9 26% 25% 11% ↑ 36% 

£10 - £24 38% 38% 2% ↑ 40% 

£25 - £49 22% 22% 8% ↓ 14% 

£50 - £99 7% 10% 6% ↓ 4% 

£100+ 3% 1% 1% ↑ 2% 

The table below demonstrates the significant changes between 2017-2018 and 2019. All in all, coach tour visitors to Newton Abbot 

have spent considerably less. 

 



 

Total spending and per person 
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Average spending per person/couple 

Some of the surveys were filled out individually, whilst others were filled out as an individual on the behalf of a couple (or three people 

in a small number of instances). This makes it impossible to calculate a ‘spend per person’ figure. Instead we can calculate a ‘spend 

per person/couple’ figure.  

We must first assume that those who answered £100+ only spent £100 and no more. If for example someone spent £100,000 during 

their visit this would obviously skew the average.  

Using our consistent method of calculating spend per person/couple, we find that the average spend is somewhere between £11.55 

and £25.33. If we want a single figure, we can calculate the average of these two boundary figures, this makes the overall average 

spend to be £18.44 per person/couple. This figure is down considerably from £23.86 in 2018 and £23.68 in 2017. 

Average total spending 

The total spend of all 236 respondents to Question 4 was somewhere between £2,725 and £5,978. Again, we must assume here that 

those who answered £100+ only spent £100 and no more. The average of these two boundary figures gives an average total spend of 

£4,352. 

 



A financial incentive of £5 along with a free tea/coffee and sandwich is offered to coach drivers coming to Newton Abbot.  

Cash incentives cannot be guaranteed during the peak season and payouts are made on a first come first serve basis. This is why two 

of the drivers replied “no money” for Question 5a.  

Coach drivers incentives 
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As Question 6 demonstrates, the majority of drivers believe that incentives are effective in attracting coaches. Question 5 in the drivers 

survey asked if they had collected their incentives, with a narrow majority stating they had not. All of the 7 respondents who said no 

answered Question 5a, with the responses shown below.  

5a. If not, why?  

Did not know about it 3 

Had to stay with vehicle 1 

No money 2 

Chose not to 1 

One of the important factors to consider is that not all coach drivers are able to collect their incentives. The majority of coaches 

surveyed were those parked in the service yard, but a small number were also surveyed at Highweek Way. Coaches are allowed to park 

at Highweek for as long as the driver stays on the coach—this prevents them from collecting their incentive.  

As such, there are many coaches that visit Newton Abbot but who are not accounted for in the incentive figures. The loss of the coach 

parking space during the demolition works would have put extra pressure on the service yard, potentially leading to more coahes 

parking at Highweek.  



The average spending figures on page 13 only tell us the average of the coaches surveyed. However, not every coach on each 

Wednesday was surveyed, therefore the total spending by coach tour visitors is probably much higher. The graph below illustrates the 

minimum number of coaches coming into Newton Abbot month on month and year on year. 

The figures include coaches that come all week round, thus are not exclusive to Wednesdays as our survey is.  

The number of coaches visiting Newton Abbot in 2018 remained high. Figures for 2019 so far appear to be somewhat lower, although 

the count May is the highest recorded. Speaking with the drivers it would appear that coach numbers at the beginning of 2019 have 

been lower regionally, perhaps even nationally. The reason for this is unknown, although a number of the drivers believe income 

pressures are mainly to blame. 

Incentives statistics 
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ANNUAL 2014 2015 2016 2017 2018 

Total Coaches 181 132 106 184 173 

JAN-MAY 2014 2015 2016 2017 2018 2019 

Total Coaches 64 62 35 66 65 56 



With the spending data and incentive figures we can begin to calculate the minimal annual spend from coach tour visitors.  

As was the case in the previous two studies, we will assume that each coach has on average 30 passengers on board. If we multiply 

this average by the number of coaches that have collected their incentives throughout the year, we can get an idea of total passengers 

visiting the town annually.  

If we then multiply the figures above by the average per person/couple we can estimate the total spend per year. The 2017 average 

spend is used for the years 2014-17, the 2018 average for 2018, and 2019 average for Jan-May-2019.  

Total annual spending 

Page 16 Coach Tour Survey Report & Results 

 2014 2015 2016 2017 2018 

Total Yearly  

Visitors 

5,430 3,960 3,180 5,520 5,190 

 2014 2015 2016 2017 2018 

Total Yearly 

Spend 

£128,582 £93,773 £75,302 £130,714 £123,833 

As we can see from the figures above, total spending in 2018 has narrowly decreased. Due to the lower coach numbers and lower 

average spend in early 2019, the total spend for the Jan-May period has dropped significantly from the year before. 

 

Factors to consider when understanding these figures: 

 These figures do not include those coaches who did not collect their incentives. Considering that the amount of money 

available for incentives has been constrained, a potentially high number of coaches and their passengers are not included, 

meaning the figures above could be a lot higher in reality.  

 We have calculated that an average of 30 passengers are arriving per coach. These figures are likely to fluctuate throughout 

the year.   

 The amounts spent by participants throughout the course of this survey (April and May) may not be reflective of what coach tour 

visitors spend at other times of the year. Their average spend could be much higher throughout the Christmas period for 

example. 

 

Consequently, there is a lot of evidence to suggest the total yearly spend by coach tour visitors is significantly above the figures in the 

table above.  

These figures also highlight the significant financial impact coach tour passengers have on the local economy. This is particularly 

important for the markets, especially as we recall that 58% of respondents said they had bought something from the indoor or outdoor 

markets during their visit.  

Annual spend based on financial incentive figures 

Annual passengers based on financial incentive figures 

 2014 2015 2016 2017 2018 2019 

Total Jan-May 

Spend 

£45,465 £44,044 £24,864 £46,886 £43,758 £30,979 

Jan-May spend based on financial incentive figures 



Places Visited 
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Popularity of the town 

When asked if they would recommend Newton Abbot to their friends, 96% of respondents answered yes. Although they were not asked 

if they specifically would return, their answers still imply that they thought positively of the town in general.  

Of those who did answer no, a follow-up question asked them to explain in more detail why. Below are all of the responses that were 

received. The main complaints were a lack of market stalls, which occurred most likely due to the poor weather, a lack of interesting 

shops and the claim that the town does not have a distinctive or different offering to many other towns.  

 Not any different to towns 

 Not enough there, no oldie worldy 

 Not much of interest 

 Small 

 Too few stalls in market, very disappointed 

 Typical high street shops, no interesting      

individual shops 

 Weather was bad, lack of market stalls, etc 



Question 10 of the survey asked participants what they most enjoyed about Newton Abbot. 219 of the 248 (88%) participants gave a 

written comment. Below is a word cloud of the most popular words used in their responses: 

Written comments from participants 
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The most common responses were similar to those of the last two surveys, including: 

 The popularity of the markets and variety of shops 

 The friendliness and helpfulness of the town-people 

 The cleanliness and tidiness of the town  

 The flat surface and easiness to get about  

 The pedestrianised high street and relaxed atmosphere 

 The quality of our food/drink establishments  

 



As well as giving respondents a chance to state what they must enjoyed, Question 10 asked what they believed could be done to make 

Newton Abbot a better town to visit.  

119 of the 248 (48%) participants gave a written comment. Of those 119, 37 comments were positive or stated they had not been in 

the town long enough to pass comment. The positive comments included statements like: ‘stay as you are’, ‘not here long enough to 

know’ and ‘never been before and will come for a holiday here’.  

Improvements  
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The most common themes include: 

 The need for downstairs toilets 

 More public seating 

 More signage  

 Better choice/variety of shops and market stalls 

 A bigger market 

 More and better coach parking 

 More shops under cover 

 Better weather 

The desire for a better toilet provision on the ground floor was the most mentioned issue respondents highlighted. The desire for a 

bigger market/more stalls was also highly mentioned, although this may had been due to the reduced number of stalls during the rainy 

days.  

 



The coach drivers were given an opportunity in Question 12 to suggest how the town could attract more coaches. Unsurprisingly, the 

issue of coach parking was reiterated here, with most expressing an interest for more spaces which are free and reliable.  

Drivers comments 
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Question 13 in the drivers survey asked: ‘Were your passengers happy with their visit? Anything special they commented on?’ 8 of the 

11 drivers responded. All replies were positive and can be found below: 

 All fine just weather 

 Everyone always enjoys it 

 Nice place, just could not do much due to rain 

 They enjoyed it 

 Yes 

 Yes, I think so 

 Yes. Lack of stalls due to weather 

 Yes. Nice town, welcoming, know you are trying to improve 

facilities 



 The average spend per person/couple has decreased from £23.86 in 2018 

to £18.44 in 2019 

 

 In 2018 we estimate that a total of £123,833 was spent by coach tour 

visitors in Newton Abbot, down from £130,714 in 2017 

 

 Despite the recent improvements, coach drivers still seek a reliable long term 

solution to the coach parking situation in the town 

 

 The greatest demand from coach tour visitors is improved access to toilet 

facilities at the markets and to increase the number of stalls 

 

 The number of visitors visiting the Markets has increased from 81% in 2018 

to 87.1% in 2019 

 

 Those who purchased something at the Markets have increased to 58% in 

2019 from 51% in 2018 

Main conclusions  

For further information regarding this research please 

contact Tom Winters at tom.winters@teignbridge.gov.uk   
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