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1. INTRODUCTION 
 
1.1 This document is the Stage 2 Report of a research study, 

“Going to Town in the Future”, commissioned by 
Teignbridge District Council to inform development of a vision 
and strategy for the five main town centres across the District 
(excluding the area that falls within the Dartmoor National 
Park Authority boundary). The five towns examined are: 

 

• Bovey Tracey 
• Chudleigh 
• Dawlish 
• Newton Abbot 
• Teignmouth 
 

1.2 This report presents an “understanding of place” and positions 
each of the five towns in context of the wider theory and 
economic challenge set out in the Stage 1 Report, reflecting 
on economic performance and future potential. 
 

1.3 Further study reports address specific issues as follows:  
 

Stage 1 -  The Challenge for Town Centres – 
summarises the theoretical and policy propositions for the 
future roles and functions of town centres in the UK, 
reflecting the current and future challenges. 
 

Stage 1 – Summary & Recommendations presents the 
key findings from the research and consultations with 
stakeholders and sets out the key policy conclusions and 
recommendations on the way forward.  
 

The whole study forms part of the wider evidence base 
for the review of the Local Plan, which is intended to 
cover the period 2020-2040.   
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Figure 1:  
The Five Main Teignbridge Towns - Spatial Context 
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2. THE FIVE TOWNS – OVERVIEW 
 

2.1  This section presents a brief overview and synopsis of the 
relative performance of the five main towns in Teignbridge, 
followed by further details exploring the sense of place and 
appreciation of each town in turn in the rest of the report. 

 

Retail Rankings 
 

2.2 The main Teignbridge towns are significantly “out-ranked” by 
larger towns and cities in the south-west (see Figure 2). 

 

2.3 Drawing on the latest available retail rankings produced by 
Javelin Venuescore for 2017, Newton Abbot is the highest 
ranked town in the district at 292 against 2,000 UK centres.   

 

2.4 This is some-way off the nearest centre of Torquay, at 169 
and completely adrift from Plymouth at 40th; with Exeter 
pushing hard to make the top 20 town centres in the UK.  

 

2.5 The next highest ranked town in the district is Teignmouth at 
937 whilst the other towns don’t feature in the UK rankings. 

 

2.6 Whilst a useful litmus test, the national rankings tend to be 
less relevant to smaller, lower-order towns given the influence 
of the size of the retail floorspace offer, the presence of 
national multiples and major destination stores.  

 

2.7 The realistic ability to radically change the national retail 
rankings is also increasingly difficult without significant 
expansion of retail floorspace; itself problematic given the 
constraints on retail occupiers and growing polarisation 
towards the more established regional centres. Rather than 
seeking to climb further up the “commercial” retail rankings, 
the priority for the five main towns in Teignbridge should be to 
ensure the visitor experience is the best it can be and the 
“offer” meets the needs of local communities.  

 
 
 
 
 

Figure 2: 
South West Towns – National Retail Ranking 

SW Centre UK Rank 

Bristol 13 

Bath 19 

Exeter 22 

Plymouth 40 

Taunton 90 

Torquay 169 

Newton Abbot 292 

Teignmouth 937 
  Source: Javelin Venuescore 2017 
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Town Centre Uses  
 

2.8 Each of the five town centres are considered to demonstrate 
a reasonably healthy appearance with no major or obvious 
concerns over town centre vacancies and an overall good 
quality physical environment. The table below presents a 
“snapshot” of town centre uses identified from site visits during 
July 2019. The categories of use are consistent with national 
surveys undertaken by Experian Goad and described further 
in Appendix 1. 

 

2.9 Most of the local towns retain a healthy (and above national 
average) provision of Convenience (Food) shopping, 
supporting local communities.  Only Newton Abbot, at 6.2%, 
is slightly below the national average (8.7%). Whilst the large 
Asda store is included in the town centre, most other 
supermarkets are situated on the edge of the core town 
centre, meeting the needs of the wider community.  Bovey 
Tracey has a relatively high level of Convenience outlets 
which includes a number of specialist independent operators 
(Butcher, Fruit & Veg and Delicatessens) alongside the 
national operators such as Tesco Express and Spar. 

 

 
 

         
Figure 3:   Town Centre Uses (% of units) 

 

 
 
 
 
 
 

Source: PER Consulting Site Visits July 2019 

 

2.10 Teignmouth’s food offer has been affected by the recent 
closure of the town centre Waitrose store which was vacant at 
the time of the site visit.  This will, of course, improve with the 
expected re-opening of the unit by a national discount food 
retailer in the near future.  

 

2.11 Teignmouth and Newton Abbot town centres retain the 
highest levels of Comparison shopping, around or above the 
national average.   Although Teignmouth has some national 
chains there are far more specialist independent traders 
reflecting the more tourist- based appeal compared with 
Newton Abbot which has a stronger presence of major 
national chains and the locally important Austins Department 
Store.  

 

2.12 Dawlish and Teignmouth both have relatively high levels of 
Leisure outlets (Cafes, Bars, Restaurants) in their town 
centres ( 34% and 27% respectively in 2019) reflecting their 
strong tourism proposition, significantly above the national 
average (21%). 

 

2.13 Bovey Tracey and Chudleigh both have stronger “retail 
service” provision (hairdressers/opticians etc.) and stronger 
local business presence; reflecting their role as convenient 
service centres supporting local communities.  

 
 
 
 
 
 
 
 
 

 Convenience Comparison Service Leisure Business Vacant 
Bovey Tracey 11.4% 20.0% 17.1% 17.1% 27.1% 7.1% 
Chudleigh 8.5% 25.5% 23.4% 21.3% 14.9% 6.4% 
Dawlish 9.2% 28.4% 13.8% 33.9% 6.4% 8.3% 
Newton Abbot 6.2% 31.8% 14.0% 23.6% 16.3% 8.1% 
Teignmouth 9.3% 35.2% 13.4% 26.9% 9.7% 5.6% 
UK (2018) 8.7% 31.6% 14.2% 23.6% 10.5% 11.2% 
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2.13 Whilst in most town centres, the Business Use typically covers 
Banks, Building Societies, Estate Agents and Accountants 
etc. the very high Business presence in Bovey Tracey 
includes a much broader range of activity including a town 
centre car-showroom and garage, the new distillery that has 
opened in the old Town Hall and several businesses serving 
the catering trades reinforcing the local community feel of the 
town.   Indeed, only Newton Abbot and Teignmouth have 
retained many of the national banks and building societies 
outlets. 

 

Town Centre Vacancies 
 

2.14 All of the five main towns in Teignbridge have lower than 
average levels of vacant units with both Teignmouth and 
Chudleigh being around 50% lower than the national average 
(11.2%). Vacancy rates have been rising recently in Dawlish 
with closure of the last town centre Bank, which are often 
difficult units to re-let given their size and configuration.   More 
generally, however, comments from the Dawlish Traders 
Association indicate relatively quick turn-around in new 
occupiers for most other standard business units in the town 
centre. 

 

2.15 Vacancy rates in all centres are based on visual evidence at 
the time of the town centre site visit by the consultant team. 
More detailed monitoring is carried out by Newton Abbot Town 
Manager reflecting units which may be under-offer to new 
tenants which isn’t so obvious from the visual inspection. On 
this basis, the underlying “available vacant units in the town is 
understood to be much less (around 3-4% being reported).  

 
 
 
 
 
 
 

Changes in Town Centre Uses 
 

2.16 Whilst the above analysis presents a relatively positive current 
picture, there are also very clear signs of changes taking place 
(largely in line with national trends).  

 
2.17 As the table below highlights, all five towns have seen a 

decline in the level of Comparison retail provision over the 
period 2011-2019. This is in line with the national trend and 
has been a steady decline in comparison retail provision for 
over twenty years or so.   The corollary of this has been an 
increase in Service provision across all centres and 
nationally.  The trend data for each town doesn’t break this 
down any further but generally most towns are seeing growth 
in both Retail Services (e.g. hairdressers, tattoo parlors and 
beauty salons etc.) and Leisure Services (e.g. bars, 
restaurants and cafes).   

 

 Figure 4: Change in Town Centre Uses 
2011-2019 Convenience Comparison Service Vacant 
Bovey Tracey 
 

    

Chudleigh 
 

    

Dawlish 
 

    

Newton Abbot 
 

    

Teignmouth 
 

    

UK Average 
  

    

Source: PER Consulting Town Visits – July 2019 & Experian Goad Data)  
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2.18 The level of Convenience retail (i.e. food shopping) has 
declined in both Bovey Tracey and Teignmouth. The latter 
being affected by the recent prominent closure of Waitrose 
Store, although another food retail brand is expected to 
replace it towards the end of the year.  Both Chudleigh and 
Newton Abbot have seen an increase in their Convenience 
offer in the past eight years, whilst Dawlish has remained 
broadly neutral in line with the national average trends over 
the same period. 

 
2.19 Vacancies appear to have risen lately in both Bovey Tracey 

and Dawlish (the latter has certainly been most affected by 
recent Bank closures in town). The other towns have all 
seen reduced levels of vacant shop units over the last eight 
years or so, in line with national trends. Indeed, all five 
towns in Teignbridge maintain a lower level of vacancies 
than the national average which is currently around 11% 
based on shop units in defined town centres. 

 

Recent Planning Applications – Local Changes 
 

2.20 These general trends are also borne out by closer examination 
of recent planning applications within each of the five main 
towns across the district as highlighted in Figure 5 overleaf. 

 

2.21 This shows, as might be expected, the greater number of 
planning applications were received from Newton Abbot and 
Teignmouth town centres (as the larger towns). However, 
Chudleigh and Bovey Tracey (the two smallest towns) saw the 
greater proportion of planning applications for a change of use 
of a town centre unit. Dawlish received the greater proportion 
of Listed Building Consents, reflecting the character of town 
centre buildings which could also include provision for change 
of use as well as modifications.  

 

2.22 The most popular change of use application for all centres, was 
from Planning Use Class Order A1 (Shops) to Use Class Order 
C3 (Dwelinghouse), followed by Use Class Order A2 
(Professional & Financial Services) to Use Class Order A3 
(Restaurants & Cafes). 

 

2.23 The pressures for such changes in town centres is unlikely to 
ease in the future given the continued trading difficulties and 
evolution of town centres 

 
Permitted Development Rights 
 

2.24 Since May 2019, the Government extended Permitted 
Development (PD) rights to encourage greater flexibility and 
changes in town centres.  The revised PD Regulations allow 
certain changes to take place without the need to apply for 
formal planning consent.  These include: 

 

Shops to Offices – allowing straight forward change of use for 
shop units up to 500 sq m; subject to prior approval from the 
Local Planning Authority. 
 

Shops to Homes – extending the right to change uses from 
A1 (Shops), A2 (Financial and Professional Services), betting 
offices and launderettes and now also A5 (hot food takeaways) 
to residential use (up to 150 sq m); subject to prior approval. 
 

2.25 It should, however, be noted that established Conservation 
Areas provide protection against automatic PD rights under the 
regulations. This will exclude much of the five Teignbridge 
Town Centres given the extensive areas of historic buildings 
and the physical character being protected.  
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Figure 5: Town Centre Planning Applications 2014-2019 
 

 
 

 
 

2.26 The primary aim is to provide greater choice and flexibility to 
encourage quicker re-use of vacant town centre units. 
However, the risk is that this could also apply to more 
established shop units where higher value returns may prove 
more attractive. Decisions on change of use do need to be 
taken in light of the local context of each unit and the wider 
impact or benefit to the town centre; hence at least the principle 
of “prior approval”; although more detail (and time) would be 
afforded through the formal planning application process. 

 

2.27 Clearly the principle of change of use is something that is 
already happening within each of the five main town centres 
across Teignbridge, as highlighted above. Most the of the town 
centre areas however benefit from Conservation Area status; 
reflecting the strong historic character of each place. Permitted 
Development rights are restricted in such Conservation Areas; 
nor do they apply to Listed Buildings.  

 
2.28 This means that in most of the town centres, change of use 

proposals will continue to be managed through the formal 
application process.  Whilst recognizing commercial trends, it 
will be important to establish appropriate planning policies that 
support change, whilst also protecting the heart of each town 
centre in the future.  
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3. BOVEY TRACEY 
 
Context 
 

3.1 Bovey Tracey is a small town located on the south eastern 
edge of Dartmoor. Known locally as Bovey, the town is 
marketed as the gateway to the Moor and centre for events, 
with most of the town located on a south facing hill to the 
northern side of the valley of the River Bovey.  

 

3.2 Located about 15 miles from Exeter and 6 miles north of 
Newton Abbot, the town lies on the A382 road and is easily 
accessible from the A38 Devon Expressway. The town is at the 
centre of the electoral ward of Bovey. At the 2011 census, the 
population of the ward was 7,721. Growth of around 15% is 
planned over the current Local Plan period (2013/14 to 
2032/33) with a requirement of 470 homes.  

 

3.3 The majority of growth is planned on three sites, one to the 
north-west, one to the south west and one already largely 
completed to east. The Local Plan identifies the town centre as 
a ‘Locally Important Town Centre’, the third tier in the 
Teignbridge town centre hierarchy. 

 

Movement and Accessibility 
 

3.4 Bovey Town Centre straddles the central valley floor which, 
due to the risk of flooding, creates a split in the Town Centre. 
Most of the car parking is located within the Town Centre 
boundary around the valley floor. Its position means it is 
reached prior to entering the designated primary retail area 
which sits on the hill on Fore Street. There is one additional car 
park to the north west of the Town Centre but this is accessed 
via back streets and is somewhat disconnected from the core 
Town Centre.  

 

3.5 Due to the narrow width of Fore Street, on-street parking is 
restricted; making Bovey a park and walk destination for those 
accessing by car.  

 
3.6 The scale of the town makes the town centre walkable for most 

residents; although new housing development is in danger of 
being disconnected from the town centre. Pedestrian 
accessibility in the town centre is constrained by the narrow 
pavements with pedestrian movement restricted to one side of 
the road as it passes across the River Bovey. The pavement is 
on the opposite side of the road to the car parking and stores 
in this location, creating a potential hazard for pedestrians.  

 
3.7 The relative dislocation of the car parking from the Fore Street 

retail area together with the lack of on-street parking rather 
limits the town’s attractiveness for those wishing to use it as a 
principle “convenience” centre.  This contrasts for example with 
the recently opened M&S food outlet at the petrol station on the 
A382 towards Heathfield. 
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Place Quality  
 

3.8 The town has a strong independent feel with mainly local 
traders who have strong ties to the town and local area. The 
Old Mill is home to the Devon Guild of Craftsmen and sits 
amongst a collection of historic buildings in the valley floor. This 
is an important visitor asset for the town, providing a strong 
creative identity. Bovey Tracey has an extensive Conservation 
Area that covers much of the Town Centre and some of the 
areas beyond. The buildings are generally well kept with a 
collective quality rather than a reliance upon individual 
landmark buildings. At the top end of Fore Street, the old Town 
Hall is a notable landmark occupying an individual street block. 
Its recent change of use to a local distillery operation creates 
significant tourism potential and helps to consolidate the heart 
of the town centre. 

 

3.9 The narrow pavements somewhat undermine the place 
experience and create particular difficulties for those with 
mobility constraints. Along Fore Street there is no public space 
to sit and rest. The dominance of the road infrastructure along 
Fore Street results in the town failing to provide a comfortable 
experience for users. A lack of facilities for cyclists in the form 
of bicycle racks and seating areas further threatens its 
objective as being a gateway to the Moor.   

 

3.10 As noted above, the buildings are generally well kept and the 
park at the centre of the town is especially well used, respected 
and maintained. The car parks are also well maintained and 
free of litter. The closure of some shops along Fore Street may 
threaten the overall experience if they remain vacant for long.  

 
 
 
 
 
 
 

Opportunities 
 

3.11 Bovey Tracey has the potential to further develop its offer as a 
tourist and cultural destination with key attractions such as the 
Craft Centre, the distillery at the Old Town Hall and the planned 
rejuvenation of the King of Prussia Public House as a 
community arts venue. All of this set within a strong 
characterful built environment and benefiting from its position 
as the gateway to the Moors.  

 

3.12 To fully capitalise on these opportunities, however, there is 
need for investment in the public realm to help reinforce the 
sense of place, creating pocket spaces for people to rest and 
meet and encouraging greater dwell time in the town centre. 

 

3.13 Opportunities to widen the pavements should be explored, 
along with creating safer crossing places along Fore Street. 
This can be in the form of build outs as part of traffic 
management through the town and strategic widening at key 
points. 

 

3.14 The Farmers Market is an important asset and increasing its 
scale and frequency has the potential to bring further footfall 
and activity into the town centre. There has been some 
evidence of the quality of the convenience retail being 
enhanced to distinguish the offer from that available at local 
supermarkets.  

 

3.15 Enhancements to the public realm and provision of facilities for 
walkers and cyclists will strengthen the town’s position as a 
gateway to the Moor and centre for events. There are also 
opportunities for Bovey to provide an attractive alternative 
destination to that offered by the nearby coastal towns of South 
Devon. There may be some potential to rationalise car parking 
whilst accommodating on-street parking closer to Fore Street 
shops.  
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3.16 Bovey Tracey also has an important employment role, 
particularly for sole-workers and micro-business who have 
chosen Bovey for its quality of life offer. This is likely to be 
reinforced by the proposed cultural facilities at the former King 
of Prussia public house. Employment space as part of the new 
community hub will further support this role and have potential 
to capture local expenditure within the town centre. Re-use of 
buildings along Fore Street offers further potential to expand its 
employment and service offer.  

 
Threats 
 
3.17 Due to the linear and split nature of the town centre together 

with pedestrian connectivity challenges through the valley floor 
there is a danger that too much residential conversion along 
Fore Street could lead to a weakening of the linear connectivity, 
leading to a permanent splintering of the town centre into two 
or more distinct parts.  

 
3.18 The largely independent nature of the town’s retail is a potential 

threat as many of the local traders may well be approaching 
retirement whilst facing the challenge of finding suitable buyers 
for their business. The town needs to be physically prepared 
and enhanced to attract new investment. 

 
3.19 This could however create space for new traders to enter the 

market with a different offer. There is a danger that the town 
becomes a dormitory town for larger centres with residents of 
new housing having little connection to the town as a service 
centre.  
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4. CHUDLEIGH 
 

Context  
 
4.1 Chudleigh is a small town located between Newton Abbot and 

Exeter. The electoral ward with the same name had a 
population of 6,125 at the 2011 census. The town is located 
close to the A38 Devon Expressway, 8 miles from Exeter and 
5 miles from Newton Abbot, close to the edge of the National 
Park. The town will see the largest relative housing growth of 
the five towns with 435 new homes planned between 2013/14 
and 2032/33; equivalent to 20% growth.  

 
4.2 Major planning permissions identified in the Local Plan have 

been built out with further expansion to the south and five 
housing sites on the northern edge of the town accommodating 
much of its planned growth. The Local Plan identifies the town 
as a Locally Important Town Centre, the third tier in the 
Teignbridge town centre hierarchy. 

 
Movement and Accessibility 
 
4.3 Chudleigh is accessed via two junctions on the A38 which 

reinforce the town’s strategic accessibility for commuters to 
Exeter. Traffic management has been introduced to help limit 
the town being used as a bypass to the A38 at peak times.  

 
4.4 There is one large centrally located car park in the town centre. 

This provides convenient access to the centre but does mean 
that everyone has to drive through the town to get to the car 
park.  

 

4.5 There is a natural cluster of activities around the Market Way/ 
Fore Street/ Old Exeter Road junction reinforcing the central 
core and in close proximity to the main car park. 

 
4.6 On-street parking is available along Fore Street and Market 

Way. There is no public car parking to the southern side of the 
town centre and many of the historic properties in the town 
centre do not have access to their own off-street parking – with 
many residents making use of the main car park during 
evenings.   
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Place Quality 
 
4.7 The public realm within Chudleigh is considered to be relatively 

poor and disconnected.  Fore Street, inevitably, still has the 
look and feel of a main road, despite the traffic calming efforts. 
Whilst the majority of the town’s buildings are attractive, largely 
well-kept and inviting, the surrounding public realm consists of 
narrow pavements with little opportunity to stop, relax, 
converse or rest. The obvious focal point around the cenotaph 
is considered to be weak as a focal point, undermining the 
overall perception of place.  

 

4.8 The extent of on-street parking along Fore Street also perhaps 
undermines the place quality in the central area, which has 
some place value from its built form.  

 

4.9 The setting of the Town Hall has been enhanced by recent 
public realm improvements but this has been rather 
undermined by the inclusion of car-parking immediately 
outside, on what could be a much enhanced “pocket-space” 
which could double as a location for small scale markets as 
often experienced in small towns in Europe. 

 

4.10 Overall, the Town Centre has a strong residential identity with 
the majority of the extensive Conservation Area incorporating 
mainly residential properties. There is limited food and 
beverage offer in the town and the evening economy is 
relatively weak.  

 

Opportunities  
 
4.11 The junction of Market Way/ Fore Street/ Old Exeter Road has 

real potential of creating a strong focal point for the town as 
public space. Previous plans may have been overly ambitious 
(and expensive) and may have met with some resistance from 
local traders.  

4.12 There are, however, opportunities to trial a reallocation of the 
space to different users on a temporary basis prior to investing 
in expensive capital works. Similarities with Clonakilty in Ireland 
are evident. It is important to discover what works best for the 
traders in this location. Reclaiming the space in front of the 
Town Hall could be a quick win.  

 

4.13 There are opportunities to enhance the built form in the town 
centre and to further enhance traffic management. These 
enhancements should be seen as part of a wider place making 
strategy to create a more pedestrian oriented environment.  

 

4.14 In terms of place positioning there is a potential to enhance the 
town’s role as a gateway to Dartmoor and the Haldon Hills. 
Through improvements to public realm, traffic management 
and an enhanced retail and service offer, supported by better 
signage and marketing, Chudleigh could become a tourist 
destination, particularly given its proximity to the holiday park 
at Finlake.  

 

4.15 In addition to its role as a gateway to the Moor it could be an 
attractive rest point for tourists travelling along the A38 which 
can complement its convenience and service role for local 
residents.  

 

4.16 The primary school’s location outside the town centre suggests 
it is slightly detached but it is just a five-minute walk to the 
centre and has the potential to support the town centre through 
linked trips; if the offer is right and with stronger way-finding.  

 
4.17 The town has a number of locally important social facilities that 

provide a positive role in promoting the town’s identity and 
relevance to residents; although with limited appeal for young 
people. Notably, the health facilities already prove attractive to 
residents on the outskirts of Newton Abbot where they seek to 
avoid the congestion of the larger town centre.  
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4.18 By stimulating a stronger sense of place and community feel, 

there is potential for a strong cluster at the heart of the town 
encouraging convenience shopping, quality cafes and other 
services. 

 

Threats  
 
4.19 There is a threat that the town loses what limited retail offer it 

has. Most new housing is within a 10 minute walk of the town 
centre but its location on the edge of the town and ease of 
access to the A38 may result in the town becoming more of a 
dormitory town with new residents having little reason to visit 
the town centre.   
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5. DAWLISH 
 

Context  
 

5.1 Dawlish is an English seaside resort town and civil parish 
located on the south coast of Devon, nine miles from Exeter, 
and seven miles from Newton Abbot. The principal road access 
is via the A379 which connects to Exeter to the north and 
Teignmouth to the south.  

 

5.2 The town is located just south of the popular tourist destination 
of Dawlish Warren and is situated on the South Coast mainline 
railway, which provides easy access to major centres such as 
Exeter within 30-minutes.  The town’s population was 12,345 
in 2001 and increased to around 16,000 by 2011.  

 

5.3 The town is planned to see a further 900 dwellings built over 
the Local Plan period from 2013/14 to 2032/33 resulting in a 
12% growth in housing numbers. The Local Plan identifies the 
town as a Significant Town Centre, the second tier in the 
Teignbridge town centre hierarchy. Much of the planned growth 
will take place to the north of the town, largely detached from 
the town centre and extending the town towards Dawlish 
Warren to the north. This northern expansion is largely due to 
the town being squeezed between an Area of Great Landscape 
Value to its west and the coast to its east.  

 

Movement and Accessibility 
 

5.4 The town is well positioned on strategic cycle and walking 
routes that run along the coast from Exeter to Teignmouth and 
beyond. For those visiting by car, parking is limited in the 
central area with the largest car park located on Barton Terrace 
to the west and slightly detached from the central area. 
Signage for town centre parking is poor, leaving many visitors 
to seek on-street parking which is then relatively time-limited.  

5.5 There is a clockwise one-way system that runs around Dawlish 
Lawn with Brunswick Terrace to the south and The Strand to 
the North which is the primary retail area.  

 

5.6 Pedestrian movement in the town is rather patchy within the 
area around Piermont Place. The challenge of conflict between 
car and pedestrians is evident with the public realm dominated 
by the A379, pedestrian guardrails and signalised crossings. 
The public realm enhancements along The Strand have 
created a more pleasant pedestrian environment with build-
outs enabling safe crossing points to the Lawn.  
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Place Quality 
 

5.7 The town centre is strongly defined (and identified) by the 
Dawlish Lawn, a public space at the centre of the town, creating 
a strong sense of place. This is even more pertinent than its 
coastal position (which visually is hidden by the railway line) 
and gives the town a unique and distinctive character.  

 

5.8 The Lawn’s sense of place has been strengthened by the 
public realm enhancements along the Strand, although some 
of the buildings along the Strand and the eastern part of 
Brunswick Street have poor quality facades with no real design 
continuity, despite their location within the Conservation Area.  

 

5.9 Brunswick Street is more mixed-use in nature with residential 
properties occupying some of the street frontage and some 
properties at the western end of the street being set back from 
the road. Beyond these areas, however, the quality drops off.  

 

5.10 The offer around Piermont Place is targeted towards tourists 
from the Warren and is somewhat let down by the traffic 
management in this area. To the west of the Strand, up Queen 
Street there is no real investment in built form or public realm. 
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5.11 There is a good pedestrian wayfinding system in place within 
the town centre with online maps further supporting wayfinding 
in the town. 

 

5.12 Public facilities in the town are good with free, well-maintained 
toilets in addition to the leisure opportunities offered in the 
Lawn area and extensive public events; popular among both 
residents and visitors. The public realm overall is well 
maintained. The town is geared towards tourists but suffers due 
to the seasonality of the local offer. The town has seen a loss 
of basic services such as banks which has led to a reduction in 
its offer and left locally significant buildings empty. 

 

Opportunities 
 

5.13 The principal opportunities of Dawlish are to maximise the 
potential of the Lawn as a destination. Proposals exist, 
supported by the Town Council and Traders Association to 
activate the space further with local play facilities and 
enhancing the link between Brunswick Street and The Strand 
with occasional markets.  This will help create a more vibrant 
and attractive heart of the town and can also appeal more to 
local residents bringing them into town more often.  

 

5.14 Opportunities also exist to promote the town as a centre as an 
active leisure destination to encourage a broader market 
appeal and potentially extend the visitor season rather than just 
relying on day visitors from Dawlish Warren. 

 
5.15 There is a need to build on the success of the public realm 

scheme along the Strand with further townscape 
enhancements along Brunswick Street. Consideration should 
also be given to try and soften the harsher public realm 
treatment around Piermont Place (e.g. introduction of creative 
lighting and a fresh colour palette in paving treatments etc.). 

5.16 This would improve connections between the town centre and 
beach and great public spaces already present within the town 
centre. There is the potential for the town to be a pedestrian 
dominated space, with areas where vehicles may access but 
not dominate the space. The similarities with Whitley Bay’s 
Spanish City are evident. 

 

5.17 There is the potential to expand the tourist offer of the town to 
beyond those coming from the Warren through building on the 
strength of local traders. The town’s position on a strategic 
tourist cycle and walking routes need to be better utilised, 
enabling change of use to create holiday accommodation 
targeted towards these groups. The town’s position on the 
south coast railway should also be promoted as a sustainable 
destination, accessible without the car.  

 

5.18 There is a need to enhance signage as part of a car parking 
strategy that enables the town to remain relevant to its 
residents whilst also accommodating visitors.  

 

Threats 
 

5.19 There is a danger that the sea defence infrastructure further 
reduces the connection between the town and the sea.  

 
5.20 A failure to lift the quality of the tourism offer will limit the town’s 

potential and there is a danger that a continued focus on lower 
value, seasonal tourism will result in a town that fails to cater to 
local residents who will choose to shop and access local 
services elsewhere.  

 
5.21 It is clear that the core retail area of the town has been shrinking 

over time.  Attempts to maintain a relatively large primary retail 
area could have a negative impact and instead weaken the 
essential critical mass and energy that exists around the Lawn, 
contributing to further decline. 
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6. NEWTON ABBOT 
 

Context 
 

6.1 Newton Abbot is an historic market town located between the 
Dartmoor National Park to the north-west and the Devon coast 
to the east. It is located close to the A380 Exeter to Torbay 
route, some 15 miles south of Exeter and is served by the south 
west mainline railway.  It is the administrative centre for 
Teignbridge District, reinforcing its role as the principal 
settlement serving its rural hinterland including the other towns 
in the study. 

 

6.2 Newton Abbot is identified as an expansion town with half of 
the housing growth in the current Local Plan 2013/24 to 
2032/33, some 6,000 new homes, to be located in the ‘Heart of 
Teignbridge’ which has Newton Abbot as its focus. The growth 
is focused around strategic expansion sites to the north west 
and south of the town. The housing growth to the north-west 
will be over 3km to the centre by car and is beyond a 
reasonable walking distance.  

 

6.3 There are also mixed-use development opportunities around 
the northern edge of the town centre. The town is identified as 
a Strategic Town Centre in the Teignbridge Local Plan, the 
highest tier in the Teignbridge town centre hierarchy. The Local 
Plan identifies a Town Centre boundary that extends from Asda 
in the west to the railway station in the east, a distance of 
1.2km. Much of the town centre is classed as primary retail 
area with the primary frontage extending beyond the primary 
retail area to the railway station.  

 

 
 
 
 

Movement and accessibility 
 

6.4 The Town Centre is well connected by foot and cycle to the 
residential areas to the south and west. Access from the 
northern residential areas is limited to a handful of crossings 
with Halcyon Road creating a barrier to movement.  

 
6.5 Although the crossings are signalised, the short stay car parks 

and cattle market site create something of a “dead zone”, prior 
to accessing the central area. This disconnection is 
exacerbated by the rising topography of the northern 
residential areas.  

 

6.6 As a market town, Newton Abbot’s position as a highly 
accessible location to the wider hinterland is almost given. 
Roads connect the town centre to the outlying villages and 
towns. However, this means the town suffers from high levels 
of through traffic which leads to  highway enhancements which, 
in turn, impact on local connectivity and the image of the town, 
as drivers skirt the town centre on engineering functionally 
designed roads such as Halcyon Road detracting from the 
quality experience. 

 

6.7 The proximity of the short stay car parks to the core of the town 
offers a convenient means of accessing the centre. Some are, 
however, relatively small which may mean drivers have to visit 
a number of car parks before finding a space. Consideration 
could be given to smart information to help direct drivers to 
spaces more effectively.  
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6.8 The multi-storey car park provides further capacity but is 
generally uninviting and is usually closed on Sundays. 

 

6.9 On-street parking is limited and where it is available outside 
retail premises somewhat detracts from the public realm. This 
is particularly the case along Queen Street where the width of 
the right of way is dominated by the carriageway.  

 

6.10 Connectivity from the railway station is poor and also 
dominated by much of the through traffic.  Many visitors have 
commented the distance to the town centre appears too great 
to walk comfortably, thereby limiting the appeal of Newton 
Abbot compared with other connected centres.  

 
6.11 The bus station, whilst close to the central area, remains 

disconnected from the town core by foot due to the poor 
pedestrian environment around the entrance to Market Walk 
and the Sherborne Road/ Market Street to Bank Street route.  

 

6.12 The pedestrian connectivity to the Asda supermarket is 
relatively good, enabling linked trips to be made between the 
supermarket and the Town Centre. With the Town Council’s 
Community Hub and Museum relocating to Newton’s Place, 
pedestrian connectivity will need to be enhanced in future if it 
is to avoid feeling disconnected from the central area.  

 

Place quality  
 

6.13 Recent investment in the public realm of Newton Abbot town 
centre has enhanced the place quality, building on the built 
form assets of the town centre. The town has an extensive 
conservation area that covers much of the central area with the 
exception of Market Walk and the buildings to its south.  

6.14 There is a strong sense of place along Courtenay Street, 
particularly at the western end around the Clock Tower. Much 
of the central area is characterised by a built form that has a 

high level of adaptability built in. This has resulted in the 
buildings being well used and thus resilient to change in the 
past. This adaptability is a positive attribute going forward as 
demand for space between different uses in central areas 
change. 

 

6.15 Investment in Market Walk has created a much better retail 
environment for users, although challenges still remain in 
creating a critical mass of activities around the central space 
that activates it. The single use environment and lack of 
flexibility in the built form will continue to cause challenges 
going forward.  

 

6.16 As noted above the band of short stay car parking along the 
northern edge of the town centre creates a “dead zone” on this 
side of the central area and a barrier to movement to and from 
the northern residential areas. The town centre turns its back 
on this area with only limited activation of Market Street and 
Sherborne Road. This creates a sense of it being the ‘back of 
house’ rather than an inviting gateway to the town centre.  

 

6.17 Victoria Place along the River Lemon has added a green space 
to the Town Centre. The space is well used but lacks natural 
surveillance and active uses fronting the space. Golden Lion 
Square, the public space on the corner of Bank Street and 
Market Street Square, is slightly introspective which rather 
limits natural surveillance of the space which may restrict 
potential users and long term sustainability.  
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6.18 The lower density of development west of Highweek Way 
weakens the energy created by the central area, creating a 
potential barrier to investment both within this area and on its 
fringes. This is one of the downsides to the proximity of Asda 
to the town centre and the scale of surface car parking 
associated with such uses.  

 

6.19 To the east of the central area, the quality of the built form is 
lower than the central area; despite being in the Conservation 
Area. This is largely a result of the more marginal retail uses 
along Queen Street and lower quality shop fronts that detract 
from the intrinsic quality of the original buildings.  

 

6.20 Maintenance of the built form is patchy across the town centre. 
Conservation Area status has protected the intrinsic value of 
much of the built form but a lack of maintenance and little 
control over shop front design has created a lower value 
townscape proposition than its potential suggests. 
Maintenance of the public realm is generally good although 
there are some areas on the fringe of the town centre where 
better maintenance is required.  

 

Opportunities  
 

6.21 There is potential for further investment in the Cultural Quarter 
around the old library (Passmore Edwards Centre Building). 
The quality of the public realm and built form is generally high 
in this location. Creating a higher quality pedestrian connection 
to the Cinema will help reinforce the cultural quarter and 
enhance Market Street as a gateway to the town centre.  

 

6.22 The adaptability of much of the built form is a positive attribute. 
It is likely that many buildings have gone through a number of 
incarnations and further changes are, therefore, possible if 
building regulation restrictions can be overcome.  

6.23 Residential uses in the central area can bring life and footfall 
into the centre and form part of a wider offer. This can 
potentially be achieved whilst enhancing the character of the 
town, if controlled through further design guidelines.  

 
6.24 The Conservation Area enables this greater control and 

should, therefore, be used as a positive planning tool. There 
are opportunities to enhance accessibility of the central area by 
the various transport modes. These have been identified in 
existing strategies such as enhancing pedestrian access 
across Halcyon Road, improving bus access and experience 
for passengers and enhancing short stay car parking options. 
These will all assist in strengthening the town centre’s role as 
the most convenient destination for those in Newton Abbot and 
the surrounding villages.   

 
6.25 Encouraging new development on part of the northern car 

parking sites could also create a number of positive benefits. 
These include the activation of this part of the town centre with 
greater footfall in and around the town centre. It can also create 
a more positive gateway to the town centre from the north and 
enhance the perception of the town centre from Halcyon Road.  

 
6.26 Indeed, it may actually change the character and design 

philosophy for Halcyon Road so that it becomes more of an 
urban street rather than a ring road. Enhancing the public realm 
around Newton’s Place and increasing pedestrian connectivity 
to this important new use will enhance the central area’s 
proposition.  
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6.27 Beyond the central area, there are opportunities to reposition 
Queens Street’s role in the town, although this is challenging 
given the number of food and beverage units in this area. There 
is an opportunity for the town centre to become a more 
compact, located around a high quality retail and service offer 
in a high quality townscape setting.  

 
Threats 
 
6.28 The threats to the future prosperity of Newton Abbot town 

centre are driven by both national and local factors. Changes 
in the retail environment will continue to bring challenges. One 
of the key threats is that the town tries to protect 
underperforming and low quality retail areas in the hope that 
the national trends will reverse.  

 
6.29 The primary frontage extending beyond an already stretched 

primary retail area risks limiting opportunities for change of use 
along the important corridor between the railway station and 
the core retail area.  

 
6.30 There is a threat that charity shops will squeeze out marginal 

retailers due to business rates. The Conservation Area may be 
used as a means of resisting change with a focus on use rather 
than the integrity of the building itself. A failure to change may 
result in the town failing to appeal to younger generations and 
provide the elements required for urban living.  
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7. TEIGNMOUTH 
 

Context 
 

7.1 Teignmouth is a large seaside town, fishing port and civil parish 
situated on the north bank of the Teign Estuary about 12 miles 
south of Exeter. It had a population of 14,749 at the last census 
in 2011.   

 

7.2 The town has undergone a series of transformations with the 
town centre area expanding from a fishing port to a fashionable 
resort in Georgian times and further expansion as a holiday 
resort in the 19th Century following the opening of the South 
Devon Railway in 1846. These two uses still characterise the 
town today, with its Port still in operation and its role as a 
popular seaside destination intact.  

 

7.3 Teignmouth will see the lowest growth of the five towns over 
the Local Plan period from 2013/14 to 2032/33 with only a 3.5% 
increase in households planned. This equates to some 340 
new dwellings with most of the growth accommodated in an 
urban extension at the very north of the current settlement, 
together with small-scale mixed use sites located within the 
Town Centre. 

 

Movement and Accessibility 
 

7.4 The town centre is essentially a peninsula surrounded on two 
sides by water and on the other by the railway line that limits 
connections to the suburban housing area of the town to the 
north. The railway station is located on the South West mainline 
and affords good connections to the wider region, enhancing 
the town’s appeal as a commuter location. The physical 
infrastructure of the railway line, however, results in it being a 
barrier to movement to the town centre.  

7.5 Exeter Road is the main access route from the south and west 
with significant (and constant) traffic movement which, in turn, 
provides a physical barrier to pedestrian movement as it runs 
parallel to the railway line and the Town Centre.  

 
7.6 Car parking is limited in the town centre with the largest car 

park located at the southern tip of the peninsula. Whilst well 
located for the Old Harbour area and Promenade, it feels 
somewhat detached from the core retail area.  

 

7.7 There is, however, a lot of paid short stay on-street parking 
throughout the town. Due to the historic nature of much of the 
town centre, many areas suffer from a lack of off-street parking 
for town centre residents. The position of the primary retail area 
in the heart of a busy tourist destination also means that many 
of the residents living north of the railway line could be pushed 
to other centres during busy summer months, as competition 
for car parking intensifies.  

 

Place Quality 
 

7.8 The Town Centre has a strong identity due, in part, to it being 
the historic heart of the town. This has resulted in a variety of 
architectural styles, reflecting its evolution from fishing village 
to seaside resort from Georgian times to the present day.  

 

7.9 This creates a number of character areas within the Town 
Centre and a much greater residential function than the other 
towns covered by this study. The extensive Conservation Area 
is testimony to the high quality built fabric which has been 
complemented by high quality public realm in places. The 
town’s built heritage, together with its natural setting, creates a 
strong sense of place. There is a good wayfinding system 
within the town centre with regular finger posts indicating 
directions and distances to key destinations.  
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7.10 The different character areas mean the town is not simply 
defined by its primary retail area but benefits also from a strong 
art and cultural scene and emerging food culture in the town. 
The Old Harbour is characterised by eateries, holiday cottages 
and businesses that overlook a large number of boats berthed 
in the Teign Estuary and is an attractive destination for local 
residents and visitors alike.   

 
7.11 There is also the strong tourist focused, sea-side character 

area, centred along the beach area and featuring the Den 
Crescent, Pavilions Theatre, the promenade, pier and park 
which has a diversity of leisure activities overlooking the sea. 
The combination of easy accessibility and range of (largely 
free) activities in this area proves hugely popular for visiting 
(and resident) families; with many visitors hardly needing to 
venture into the core town centre.  

 

7.12 In general, the immediate first impressions of the town are all 
positive creating a strong sense of identity and character with 
the town appearing to be well-maintained. Closer examination, 
however, reveals some areas where there may be less 
attention to detail in terms of public realm maintenance, 
cleaning and general weeding and this is a growing concern 
among local traders. This is in contrast perhaps to the 
experience in Dawlish. As highlighted in the Stage 1 Report, 
the experiential quality of town centres will be increasingly 
important in attracting and retaining town centre activity in the 
future and action should be taken to address emerging 
concerns. 

 

 
 
 
 
 

Opportunities  
 

7.13 The town has a history of evolution to meet the needs of 
residents and the visiting public that continues to this day. The 
built form is fortunately largely adaptable to change despite 
being in a Conservation Area. Businesses and residents 
continue to be attracted to the town despite some of the 
practical difficulties around car parking noted above. There are 
further opportunities to solidify the emerging character areas 
and integrate the town and coast in a way that benefits both 
types of user.  

 

7.14 The natural setting of the harbour and estuary has further 
potential as does connecting into the wider leisure 
opportunities. There is an opportunity to enhance the arrival 
from the railway station, which feels detached from the town 
centre as a result of the car park and road infrastructure.  

 
7.15 The Conservation Area status covering much of the town 

centre can also be used as a mechanism to enhance the built 
fabric, repairing some ground floor facades that may have been 
unsympathetically converted into shop fronts in the past.  

 

7.16 As the town continues to evolve, there is real potential for 
Teignmouth to broaden its visitor appeal, reaching a wider 
range and more affluent target sectors. This is especially in 
terms of the emerging arts culture and distinctive food offer 
emerging in the town creating potential to tap into the “grey 
pound” alongside the more established family appeal.  One 
draw-back, however, could be the more limited availability of 
serviced, hotel-type accommodation; although there are some 
higher quality guest-houses available at nearby Shaldon. 
Increasing levels of private lettings through Airbnb also provide 
future potential. 
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Threats  
 

7.17 Climate change poses a major threat to the lower part of the 
town centre with large part of the centre already at risk of 
coastal flooding. There is a danger that the link between the 
retail area and residents weakens; limiting the year round 
sustainability of the traditional high street. 

 

7.18 This may impact on the image and perception of key routes 
such as Bank Street and Regent Street in particular which 
contains the core town centre retail offer.  

 

7.19 A threat to the town’s future evolution could arise if the 
Conservation Area status is used to restrict change of uses. It 
is important that the focus is on the building, not the use. 
Maintaining the character of the town together with ensuring it 
remains a liveable place will be an ongoing challenge for the 
town. Access to car parking as well as access to basic services 
year-round will need careful place management.  
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8. LOCAL VISIONS 

 

8.1 Each of the five town centres either has developed or may 
develop in the future their own local community vision through 
work on Neighbourhood Plans.  For the purposes of this study, 
we have sought to establish a distinctive identity for each town 
drawing on the reflections of Place presented above, our 
analysis of town centre performance and key messages arising 
from stakeholder conversations. Defining local identity in this 
way underpins its current and future potential market 
proposition to help shape appropriate strategic planning policy 
as set out in the final Stage 3 Report from this study.      

 

8.2 Previous research by the Institute of Place Management (2017 
– as summarised in the Stage 1 Report) highlights towns with 
a distinctive “offer” and market proposition tend to attract more 
customers. Towns that recognise their market needs, respond 
more effectively to consumer expectations and stimulate 
regular and repeat visits. The distinctive offer must, of course, 
permeate the whole town uniting form and function together 
and creating a unified sense of place. 

 

8.3 Through site visits and stakeholder discussions there is 
generally an overall positive and locally passionate sense of 
identity emerging for each town. There is strong local 
ownership of challenges and a commitment to joined-up 
thinking and working together to help strengthen each place in 
the future; although there remains some uncertainty and gaps 
between the different layers of local governance between 
County, District and Town Council responsibilities. 

 
 
 
 
 

8.4 Newton Abbot is the largest, more varied and commercial 
destination centre within the District. It is the one town that 
serves a larger than local catchment and is increasingly 
identified as a destination of choice by residents elsewhere. It 
has the greatest concentration of commercial retailing 
provision and is increasingly seen as the commercial and social 
hub of Teignbridge. 

 
8.5 Whilst some visit Newton Abbot out of necessity (e.g. access 

to Banks) there is also recognition of the wider shopping 
potential, although the quality of the visiting experience has 
room for improvement. The main alternative, competing 
destination centres include Torquay (The Willows) or Exeter 
City Centre.  

 
8.6 With continued planned growth on the outskirts, there are 

concerns about traffic congestion encircling the town, affecting 
local accessibility. The town centre is also somewhat 
disconnected from the main-line railway station which could be 
a more significant asset in terms of sustainable transport. 

 

8.7 There also appears to be a positive inter-relationship emerging 
between Dawlish and Teignmouth although mostly in one 
direction towards the larger town of Teignmouth.  

 
8.8 Both towns are clear and distinctive coastal towns but also 

provide important local amenities and services.  Emerging 
changes in Teignmouth are helping to widen its market offer 
(Arts/Antiques/Food) and has the potential to broaden its 
holiday appeal (and season). Dawlish remains very focussed 
as a summer resort.  
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8.9 For both towns, the main-line railway connection is vital to both 
residents (commuting) and in attracting tourists and day-
visitors. The lack of serviced hotel accommodation may be a 
constraint to future tourism potential although the strong family 
appeal and variety of more traditional holiday accommodation 
remains a strength in the local area and for each town centre.   
    

8.10 In terms of the current town centre offer, Bovey Tracey is a 
vibrant local and tourist destination providing a good food 
retailing, leisure and speciality offer; acting as the Gateway to 
the Moor. The presence of the Devon Guild of Craftsmen and 
plans for the King of Prussia as an emerging community arts 
and entertainment centre together with the Dartmoor Distillery, 
all contribute to Bovey’s potential as an emerging “speciality” 
centre in the future; provided the local retail offer responds 
accordingly.  

 
8.11 Chudleigh is an important convenience (i.e. food retailing) 

centre serving local residents and the wider rural catchment. 
The speed of some through traffic still using the town centre to 
avoid congestion on the A38, coupled with the historic narrow 
pavements, unfortunately detracts from the town centre’s 
primary function as the hub for the community.  

 
8.12 Convenience and accessibility will continue to be vital to both 

town centres with Chudleigh, especially focusing on its role as 
a town to “live, work and shop”. 

 
 
 
 
 

 
 
 
 

8.13 Each of the five main town centres’ can, therefore, be seen to 
present a distinctive individual and complementary role 
enhancing the overall district wide performance and sense of 
community belonging. Regardless of function, however, it is 
vital that each town is able to create a dynamic market 
experience which is appealing and responsive to community 
needs. As has been shown, future consumers will be 
increasingly more discerning, demanding and expecting a high 
quality “experience”. Supportive and flexible planning policy is 
but one part of the solution encouraging a mix of shopping and 
leisure interaction together with a high-quality physical 
environment, public realm and infrastructure. 
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Appendix 1 
 

Town Centre Use Classification-  
based on the Experian-Goad Method  

 
 
 
 
 
 
 
 
 
 
 
 



Teignbridge District Council            February 2020 
Going to Town in the Future                          Stage 2 Report 

 
40       

 
per Consulting 

PLANNING ECONOMICS REGENERATION 

 
 
CONVENIENCE RETAILERS  
Baker  
Butcher  
Confectionary  
Delicatessen  
Fishmonger  
Greengrocer  
Local convenience store  
Newsagents  
Supermarket  
Health Foods 
 
COMPARISON RETAILERS  
Antiques & art dealers  
Books, stationary, craft supplies  
Cards & gifts  
Cars, motorbikes, accessories  
Charity  
Chemist, toiletries  
Clothing  
Department, catalogue, variety, & discount  
DIY, pets, hardware & household goods  
Footwear  
Furniture, carpet &textiles  
Jewellers, clocks and repairs  
Mobile phone, electrical & home entertainment  
Other inc. mobility, cycle, florist, luggage, handbags  
 
 
 
 
 

 
 
RETAIL SERVICES  
Dry clean/launderette  
Filling Station  
Hairdressing, beauty, health, dentist  
Optician  
Post office  
Travel agents  
TV/video rental, DVD rental  
 
LEISURE SERVICES  
Bars & wine bars  
Cafes  
Cinema, concert hall  
Hotel & guest house  
Pub  
Restaurant  
Take-away & fast food  
Other inc. sports, leisure, betting shops, amusements, tourist info 
 
FINANCIAL & BUSINESS SERVICES  
Banks & building societies  
Careers/employment  
Estate agents & auctioneers  
Financial and legal services  
Printing & copying  
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Stakeholders Consulted  
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Bovey Tracey 
Chamber of Commerce 
Town Council Officers & Members 
Teignbridge District Council Ward Members 
 

Chudleigh 
Chudleigh Town Council Planning Committee 
Chudleigh Town Council Officers 
Chudleigh Business Guild 
Teignbridge District Council Ward Members 
 

Dawlish 
Dawlish Chamber of Trade & Commerce 
Dawlish Town Council Officers & Members 
Dawlish College Students 
Teignbridge District Council Ward Members 
 

Newton Abbot 
Newton Abbot Town Council Strategic Planning Forum 
Newton Abbot Town Centre Partnership 
Newton Abbot Community Interest Company 
Newton Abbot Development Manager 
University Training College Students 
Teignbridge District Council Ward Members 
 

Teignmouth 
Teignmouth Town Council Officers and Members 
Teignmouth Traders Association 
Teignmouth Town Centre Management Partnership 
Teignbridge District Council Ward Members 
 
 
 

 
 
 
Teignbridge District Council 
 

Officer Steering Group including representatives from 
 

Planning Policy 
Development Management 
Economic Development 
Asset Management 
 
Senior Management & Portfolio Holder Workshop 

 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

 
 
 
 
 
 


