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The Purpose
Teignbridge District Council has introduced new accessible
branding for digital use to run alongside our traditional existing
branding, which will continue to be used for print design. The
new branding will eventually be phased in to replace stationary,
livery, uniforms, signage and other out of home design as the
need to renew them arises. The accessible branding is part of
an ongoing accessibility project driven by government website
legislation. We are required by the legislation to make our website
as accessible as possible and we wish to extend this to include our
other digital channels, including social media, e-newsletters and
third party systems where our branding appears.

Accessible Digital Branding

Traditional Branding

These guidelines will enable you to use the Teignbridge District Council’s digital branding correctly,
ensuring that we always present a consistent and professional visual identity both internally and
externally. It’s important to remember that the reason for introducing this new branding is to
ensure greater access for all our digital users, so this logo needs to be used in conjunction with our
accessibility guidelines, available on our intranet.
Please ensure you follow the guidelines here and use the appropriate logo to fit the background of
the web page, document or account you are creating.
Queries
For all queries regarding branding, please contact the communications team.
We can:
Check and approve the use and positioning of the accessible logo.
Provide you with the logo artwork in the correct format.
Correctly apply branding to your document or product.
Provide branding advice.
Take action against misuse of the logo.
By using our accessible logo, we are promoting the Teignbridge brand and services, and care needs
to be taken to ensure that any use is in line with our ethos and purpose. Any partners, contractors
or licensees should gain explicit permission before using either of our logos or any part of them by
contacting the communications team.
The accessible logo can be used with the Teignbridge strapline: “Making Teignbridge a healthy and
desirable place where people want to live, work and visit.”
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Variations
The accessible logo is available in a number of formats.
Primary Logos
Where possible the full colour primary logo below should be used. We have retained the wave
shape, adjusting the colours to more vibrant tones which still represent the sea, countryside and sun.

Secondary Logos
If it is not possible to use the primary logo (ie due to use on mixed background colours), use the
single-colour secondary logos.

Partnership Logos
If Teignbridge has been a partner in a specific project you may use one of the below logos. Any
partners, contractors or licensees should gain explicit permission before using our accessible logo or
any part of it by contacting the communications team.

In partnership with

In partnership with
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Spacing and Size
To ensure legibility, please allow clear spacing around the logo as shown below. This space will
enable the logo to be clear of any crowding from other elements like other logos or body copy.

50 px

The minimum digital size for the logo is 50 pixels in height. This allows the logo to be used without
losing clarity.

Examples of Use
At this time, the accessible logo will only be used digitally. For more detailed information on where
the logo can be used please see page 10. Below are examples of the new branding in use.
Website - From & To

Social Media - From & To

8

Unacceptable Usage

Do Not
Rotate the logo

Do Not
Distort the logo

BANK HOLIDAYS

Do Not
Place elements in the clear space

Do Not
Remove or replace elements

Do Not
Replace the original colours

Do Not
Add any effects such as a dropshadow
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When to use the accessible logo
The accessible logo is initially intended for use on digital platforms. These include:
Teignbridge District Council website
Teignbridge District Council microsites
including projects such as Future High Streets Fund and Garden Communities
Teignbridge District Council intranet
Teignbridge District Council social media accounts
including all departmental accounts such as Business, Housing and Economy
All electronic documents published since the go live date of x October 2020
Partnership digital branding
When not to use the accessible logo
For the time being, we will not be introducing the accessible logo to traditional/print use.
These include:
Vehicle Liveries
Uniforms
Non digital documents such as letterheads and business cards
Signage
The full rollout of the new logo will be completed in a phased way to minimise cost and alongside
developing the strategic vision and priorities. Below are examples of where we will not yet introduce
the new branding.
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Working with our partners
If you are working in partnership with another organisation or are commissioning a service from an
external contractor, please contact the Communications team to discuss appropriate branding. We
are happy to advise you of the best way to use the digital logo, depending on whether we are the
main partner or one of many equal partners. It will also depend on whether the service is being
delivered should be perceived by its audience as a full Teignbridge District Council service. Where
there is a new brand involved, it is essential that the Communications team is involved in the planning
of this identity from the beginning, and that there is clear evidence of the need for a separate brand
and a clearly defined target audience.

In partnership with

In partnership with

Commissioned services
Teignbridge District Council is responsible for all our services and we have a duty to explain to our
taxpayers how their money is spent, and what they get for it.
Any organisation delivering services on behalf of TDC should use the TDC digital logo on all its digital
platforms that relate to the service being delivered in Teignbridge. This ensures that our residents
know the service is being delivered by TDC.
This should also be written into all contracts and agreements as follows:
“All services provided by any organisation on behalf of Teignbridge District Council must follow the
council’s branding and corporate identity protocols.”
Contractors should ensure templates for any marketing materials and designs have been signed off by
the Communications team to ensure the council is represented appropriately.
Any public relations or marketing activity delivered by an external supplier involving or quoting TDC
should be cleared in advance with the Communications Team.”
Departmental branding
All Teignbridge District Council departments and services should follow the corporate branding, and
not use their own departmental branding. This includes e-mail sign offs, letters, newsletters, and
unless explicitly agreed, social media accounts and web pages.
The branding of any projects or programmes of work must be agreed with the communications team,
and signed off by the senior leadership team and Executive lead, before proceeding.
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Email Signatures
All Teignbridge District Council staff should adhere to the email signature as set out below. Instructions
for applying this signature can be found on our intranet.
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Colour Palette

14

Primary Colours
As part of our accessible branding review, we have updated our colour palette. The colours of the
Teignbridge District Council logo are representative of our area, displaying the sea, the countryside and
the sun. We have adjusted the palette to more vibrant tones of these colours and introducted a grey
to compliment them. The values for the colours are show below. Where possible the Pantone colour
system should be used to ensure display consistency.

80% 60% 40% 20%

80% 60% 40% 20%

Pantone 376 C

Pantone 7688 C

Pantone 115 C

Pantone 425 C

C48 M0 Y100 K1
R132 G189 B0

C69 M23 Y0 K0
R70 G152 B202

C0 M4 Y88 K0
R253 G218 B37

C63 M51 Y45 K33
R84 G88 B89

80% 60% 40% 20%

80% 60% 40% 20%

Secondary Colours
In due course we are considering introducing colour schemes for each of the council’s main
departments/services. (Lou how do you feel about this?).
Complimentary colours to our above primary colours are shown below for your use.

CMYK
RBG

CMYK
RBG

CMYK
RBG

CMYK
RBG

CMYK
RBG

CMYK
RBG

CMYK
RBG

CMYK
RBG
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Primary Fonts
The accessible logo uses two variations of the typeface Myriad Web Pro. This font is available to those
users with an Adobe Creative Cloud licence.
Myriad Web Pro Bold

AaBbCcDdEeFfGgHhIiJjKkLlMmNnOo
PpQqRrSsTtUuVvWwXxYyZz0123456789
Myriad Web Pro Regular

AaBbCcDdEeFfGgHhIiJjKkLlMmNnOo
PpQqRrSsTtUuVvWwXxYyZz0123456789
Secondary Fonts
In order to be as accessible as possible, we recommend the use of Calibri when creating emails,
documents or other materials with the minimum font size of 12pt.
Calibri Light

AaBbCcDdEeFfGgHhIiJjKkLlMmNnOo
PpQqRrSsTtUuVvWwXxYyZz0123456789
Calibri Regular

AaBbCcDdEeFfGgHhIiJjKkLlMmNnOo
PpQqRrSsTtUuVvWwXxYyZz0123456789
Calibri Bold

AaBbCcDdEeFfGgHhIiJjKkLlMmNnOo
PpQqRrSsTtUuVvWwXxYyZz0123456789
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